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Licht+Wohnen – Inspiration for Lighting design An inspirational magazine, which helps you design your lighting and create that innovative interior and wonderful lifestyle. Licht + Wohnen is the only german magazine for the public on the topic of lighting and design and the only lifestyle magazine that Focuses on lighting.



Sections Spotlight: Trendy new lights and design objects Living rooms: beautifully inspired and inspired by beauty - from room to room Living dreams: lifestyles, individual and private living concepts Specials: LED, OLED, health and wellness Dream couples: which luminaire goes with which furniture? Designer: Interviews, company portrayals, Portrayals Classics Licht + Wohnen creates a desire for lighting! Licht + Wohnen sensitizes the reader to lighting and design.



Foto: Vibia



“Which light goes with my beautiful bed?“ “How can I light up the dining room table better?“ Licht + Wohnen provides a holistic concept full of ideas that inspires the consumers.



Topics for 2014



Issue 01/14 dated March 12 Light & Building 2014 issue Special: Outdoor luminaires and furniture • Designer luminaires for the home • LED extra Highlights of imm cologne 2014



Issue 02/14 dated May 21 Special: The right light for the dining table and kitchen • News from Light+Building 2014 • Light for the home office • Light, material and surfaces (floor coverings, etc.)



Issue 03/14 dated September 10 Special: Private wellness oases: Light in the bathroom • OLEDs and new light sources • Give living rooms a make-over with light
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Special issue 04/14 dated October 29: DER LEUCHTENMARKT 2015 This special issue provides an overview of the latest luminaires, lamps, switches, lighting systems, lighting retailers, furniture stores and lighting designers. Please ask for our separate price list.



Issue 05/14 dated December 3 Issue for imm cologne 2015 Special: • Chandeliers • Luminaires for children's rooms • Extra: Light+health • Bathrooms, designs



Special issue 2014/2015



Der Leuchtenmarkt On October 30 another of the highly successful special LICHT+WOHNEN issues of “Der Leuchtenmarkt” (powered by LICHT+WOHNEN) will appear. This special issue provides an overview of the latest luminaires, light sources, lighting systems, lighting retailers, furniture stores and lighting designers – all in one place. Concept: “Der Leuchtenmarkt”, a special issue of LICHT+WOHNEN The high-quality design of the issue is guaranteed to attract attention on newsstands. • Format: 230 x 300 mm • Approx. 200 pages • Print run: approx. 40,000 copies • Sales: newsstands, railway station bookshops, online shop, newsagents • Marketing: additional advertising of the issue: – in our magazines LICHT+WOHNEN, LPI (Lighting Press International) – in our newsletters (banners, advertorials) – on our magazine websites (banner ads) – on our social media portals (Twitter, Facebook) • Forms of advertising inside the special issue: – whole-page “corporate/product portraits” and/or – address entries (incl. LOGO and additional information)
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Your benefits: • Sales channel identical to that of LICHT+WOHNEN • Long “validity” • High attention value • The know-how of experts in creating your “advert” • Attractive placement • Special publication of your article possible • Issues for your own use • Exclusive advertising form: you determine the content, we do the text and layout = high usage value – PDF of your article for publication on your website – Entry on our website – Simple handling.



And we’ll support you all the way. Are you interested? Then call us on 08131 56 55-52



Reader Profile



Our readers – your benefit
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What is the income of our readers?*



LICHT+WOHNEN readers are top customers Numerous requests from readers confirm that the demand for good information and ideas on expert lighting design is very high among consumers. Our readers need information and inspiration before they furnish their homes and plan their lighting. This is also evidenced by the high level of participation in our very successful reader competition to win a lighting makeover, which showed just how much readers wanted this. Consumers have a lack of good information on how to use new light sources such as LEDs – LICHT+WOHNEN covers this demand.



more than 3.000 Euro: 42%



* reader survey LICHT+Wohnen 2/10



2.500 up to 3.000Euro: 24% When buying a luminaire our readers place great emphasis on quality, design and innovation. They are aware of the latest trends and are brand-conscious. Our readers live in a comfortable environment, are educated and have above-average income (see graphics on this page and the next. Readership male/female The proportion of women among readers of LICHT+WOHNEN is 57% (reader survey for LICHT+WOHNEN 2/10).



2.000 up to 2.500 Euro: 19% up to 2.000 Euro: 15% This is what our readers say about LICHT+WOHNEN: „This is where I find fantastic inspiration, creative ideas and buying tips – I don’t really have good ideas of my own and don’t know how best to light my apartment.“ Katja B., Lehrerin, München „I think it’s great that the subject of light is covered in such detail: Everything is there, design tips, stories, color and subjects such as light and health.“ Raymond P., Architekt, Kirchheim



Reader Profile Our target groups: Important target groups for LICHT+WOHNEN include architects, designers, planners, retailers and manufacturers. They use the magazine to find out about the latest products and hot topics and pass on the magazine to their customers such as property developers. YOUR benefits Benefit from a completely new readership because our readers buy LICHT+WOHNEN when they are considering furnishing or renovating their homes or when they are in the process of building their own house. Our readers are observant and get inspiration from your adverts and your products before they make purchases. High-quality design The high-quality layout and excellent print quality encourage our readers to collect LICHT+WOHNEN so they can refer to back copies and pass them on to friends and business contacts, increasing the readership for your adverts. It makes sense to place your brand in an attractive editorial environment with high-quality look and feel.
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What is the domestic situation of our readers?*



* reader survey LICHT+Wohnen 2/10



Eigentumshaus: 42% Eigentumswohnung: 29% Mietwohnung: 17% Miethaus: 9% k.A.: 3%



Published: 4 times per year + special issue Circulation: 40,000 copies Distribution: Kiosk, luminaire shops, fairs, subscription



Layout Concept



Licht+Wohnen is characterised by: A modern, readerfriendly layout High printing quality Ambitious mood pictures High-quality paper Large format 230 x 300 mm
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Rates & Deadlines



Advertisement format (in mm) 2/1 Double page 1/1 page 2/3 page



horizontal vertical 1/2 page horizontal vertical 1/3 page Editorial vertical 1/3 page horizontal vertical 1/4 page horizontal 2-column vertical 4. Outside Back Cover 2. Outside Back Cover
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Print Area [W x H] 456 x 296 188 x 258 124 x 258 188 x 184 188 x 129 94 x 258 59 x 258 188 x 85 59 x 258 188 x 63 94 x 129 49 x 258



Full-bleed* [W x H] 460 x 300 230 x 300 153 x 300 230 x 200 230 x 150 115 x 300 80 x 300 230 x 106 80 x 300 230 x 84 115 x 145 60 x 300 230 x 300



230 x 300



4-color e 15.150,– e 7.650,– e



5.850,–



e e



4.500,– 4.450,–



e



3.650,–



e



2.650,–



e e



8.250,– 8.450,–



*please add 3-5 mm trim on all sides.



Dates & Deadlines



Discounts



Editorial deadline/ Advertisement Booking:



Print Material:



Publication:



Reductions on purchases within a 12-month period By pages By insertions



1/14



28.01.2014



11.02.2014



12.03.2014



2/14



09.04.2014



09.04.2014



21.05.2014



2 pages 4 pages 6 pages



3/14



Agency commission: 15%



Issue:



30.07.2014



13.08.2014



10.09.2014



Special Issue 4/14 Leuchtenmarkt* 16.09.2014



30.09.2014



29.10.2014



5/14



05.11.2014



03.12.2014



22.10.2014



* Please ask for our separate rate card!



5% 10% 15%



2 insertions 4 insertions 6 insertions



3% 5% 7%



Rates & Deadlines



LICHT+WOHNEN-Guides
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Licht + Wohnen with a circulation of around 40,000 copies is the only lighting magazine for the general public that combines a print version with an extensive online entry. Print presence: four times a year Internet presence: your individually designed online entry with text, graphics and company logo. Call-back function and 10 free copies included.



Annual offer (4 issues + online): Entry in 1 category: 200 euros* Entry in 2 categories: 300 euros* Entry in 3 categories: 400 euros*



LICHT+WOHNEN address entries • Lighting planner guide • Shopping guide • Online shops The address entries for planners, designer, manufacturers, retailers, architects and interior designers are the ideal platform for new business contacts. This is where you can find local decision-makers, specialist retailers and planners.



Single offer (1 issue + online): Entry for 1 issue in 1 category: 50 euros* Each subsequent entry in 1 issue 25 euros* Address entries on the internet: www.lichtundwohnen.de in the SERVICE category. Contact: Advertising Sales, phone +49 08131 56 55-52



* all prices no discounts.



Advertisement Formats
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2/1 double-page over gutter



1/1 Print Area



1/1 Full-bleed



Print area 456 x 296 Full-bleed 460 x 300



188 x 258



230 x 300



1/2 horizontal 188 x 129 230 x 150



1/4 2-column 94 x 129 115 x 145



1/2 vertical



94 x 258 115 x 300



1/3 vertical 1/3 horizontal 59 x 258 80 x 300



188 x 85 230 x 106



2/3 vertical



124 x 258 153 x 300



1/4 horizontal



188 x 63 230 x 84



2/3 horizontal



We would also be happy to handle the design of your advertisement. Just ask your advertising manager, who will explain the procedure and terms. Phone: +49 (0) 81 31 56 55-64.



188 x 184 230 x 200



1/4 vertical Print area 49 x 258 60 x 300



Full-bleed format: trim allowance of 3-5mm top, bottom and sides



Loose/Bound Inserts Magazine format:
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Delivery deadline



230 mm x 300 mm (W x H)



The deadline for the delivery of all loose and bound inserts is the same as that for advertising copy and films destined for the issue in question. Loose inserts and postcards



Delivery volume Format:



max. width 220 mm, max. height 290 mm



Weight / Rate:



up to 25 g: e 150.-/1.000 Tip-on, postcard: Tip-on, Booklet up to 25g: Tip-on, Booklet up to 50g:



e 45.-/1.000 e 90.-/1.000 e 150.-/1.000



The size of the print run fluctuates from issue to issue, so the number of loose or bound inserts required must be agreed at the time of placing the order.



Design The layout and content of loose and bound inserts must be such as to ensure that they are not confused with the editorial part of the magazine. Loose inserts must be amenable to machine processing. Delivery (freight paid) to the printers.



Postal charges Postal or shipping and handling expenses are not included.



Bound inserts Format:



Bound inserts must be delivered folded and untrimmed. The trim is 5mm at the top, 3mm at the side and bottom Elements threatened by trimming must be placed at least 10 mm in from the trim border. Rate:



2 pages: 4 pages: 8 pages: 12 pages: 16 pages:



e 120.-/1.000 e 150.-/1.000 e 135.-/1.000 e 145.-/1.000 e 155.-/1.000



Postal charges will be passed on to the customer unchanged and are not subject to discounts. Postal charges apply to loose inserts, postcards and bound inserts.



Special Advertising / Formats



Advertorial



Advertorials are designed individually for each customer. You provide either a finished layout or text and image material. The publisher implements the concept, layout and text and works with the photographic material from the client. If required, we can organise a photo-shoot. The entire production is handled with your close cooperation. The page is labeled “Advertorial”. Price on request.
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Competitions



Would you like to present your products or services within the framework of a competition in LICHT+WOHNEN? The editorial team will create and lay out the pages in close cooperation with you. In addition, the competition will also appear on our online site and on Facebook. Price on request.



Booklet



On any topic you like. The booklet is exclusive and is designed only with you as the customer. The booklet is attached to a page in the issue. Price on request.



Company/product portrait



Here too there is the possibility showcasing your company/product in close cooperation with the editorial team. Price on request.



Special publications Price on request.



Are you interested? Simply give us a call. Phone.: 08131 56 55-52 or 08131 56 55-64



We make your products attractive



Online: Banner
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Your banner at www.lwmagazin.de – Full transparency, maximum reach Multiple occupancy of the banner locations in rotation, (prices are per month running time)



Leaderboard: 728 x 90 750,- EUR



Fullbanner: 468 x 60 400,- EUR



Smallbanner: 234 x 60 300,- EUR



Skyscraper: 120 x 600 600,- EUR



HockeyBanner:



840 x 900 und 140 x 600 950,- EUR



Wallpaper: 2.000 x 1.500 1200,- EUR



Your partner for online marketing Delivery and deadlines: Banner data no later than 3 working days before online appearance to: [email protected] Valid data formats are jpg, gif, png and bmp.



www.anzeigen.ppvmedien.de



Online: Newsletter
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Ihr direkter Draht zu unseren Lesern Registrierte Newsletterbezieher: 954 (Stand: Sept. 2013)



Preiswert und effektiv: Advertorial



Licht + Wohnen Inspirationen für Lichtdesign - Das neue Licht-Magazin für den Ve... Exklusiv: Standalone-Newsletter



Licht + Wohnen Inspirationen für Lichtdesign - Das neue Licht-Magazin für den Ve... Seite 1 von 3



Tobias Hille LPI LIGHTING PRESS INTERNATIONAL Das internationale ... Seite 1 von 3 Von: [email protected] im- Auftrag von Licht Fachmagazin und Wohnenfür [[email protected]]



Tobias Hille Von:



Gesendet: Freitag, 27. September 2013 12:08



[email protected] im Auftrag von Licht und Wohnen [[email protected]]



Gesendet: Freitag, 27. September 2013 12:08 An:



Tobias Hille



Betreff:



Licht+Wohnen 3/13 im Handel! Der Newsletter wurde an [agnEMAIL] verschickt







Jetzt im Handel: die neue Licht+Wohnen 3/13!



Licht + Wohnen Inspirationen für Lichtdesign - Das neue Licht-Magazin für den Ve... Seite 1 von 3 Liebe Leserinnen und Leser, die neue Ausgabe der Licht+Wohnen 3/13 ist erschienen! Darin stellen wir 10 Lichttipps für Ihre Räume vor und wir zeigen Ihnen schöne Tischleuchten Tobias Hille und zauberhafte Leuchten aus Porzellan. Außerdem erklären wir Ihnen, wie Sie mit Licht und Farbe Ihr Bad Von: [email protected] im Auftrag vonentspannende Licht und Wohnen [[email protected]] in eine Wellnessoase verwandeln können und wir entführen Sie auf eine Lichtreise in die Gesendet: Freitag, 27. September 2013 12:08 Designszene von London. An: Tobias Hille Betreff: Licht+Wohnen 3/13 im Handel! Viel Spaß beim Lesen! IhreDer Licht+Wohnen Redaktion Newsletter wurde an [agnEMAIL] verschickt



DesignTrend Copenhagen 28.-30.08.2013 Kopenhagen



- mehr Events -







Ausgezeichnetes Design: „Like Paper“ Was wie aus Papier gefaltet erscheint, ist aus Beton geschwenkt. Die Leuchtenserie „Like paper" aus der DUA-Kollektion von Miriam Aust Jetzt im der Handel: die neue Licht+Wohnen 3/13! und Sebastian Amelung wurde mit dem Designpreis Bundesrepublik Deutschland ausgezeichnet. Liebe Leserinnen und Leser,



[mehr]



die neue Ausgabe der Licht+Wohnen 3/13 ist



Advertorial:







Licht für feine Delikatessen



600.00 EUR (flat rate for layout 120.00)



Räume vor und wir zeigen Ihnen schöne Tischleuchten und zauberhafte Leuchten aus Porzellan. Außerdem erklären wir Ihnen, wie Sie mit Licht und Farbe Ihr Bad in eine entspannende Wellnessoase verwandeln können und wir entführen Sie auf eine Lichtreise in die Designszene von London.



Viel Spaß beim Lesen! IhreFeinkost-Unternehmen Licht+Wohnen Redaktion Im Messekomplex der Messe Basel bietet das Käfer seit Anfang September exklusive Küche aus der Alpenregion an. Bei der Beleuchtung entschied man sich für Modelle der Manufaktur PS: Gewinnen Sie eine Reise zum Dracula-Schloss JP Handke. Bran für zwei Personen!



[mehr] Zwei High-End Drumsampling-Libraries zum halben Preis



Gewinnen Sie eine Reise „Like zum Dracula-Schloss Bran Ausgezeichnetes Design: Paper“ 2" und "drumasonic LUXURY" - das ultimative Bundle für hervorragende virtuelle Drums: für"drumasonic zwei Personen Was wie aus Papier gefaltet erscheint, ist aus Beton geschwenkt. Die - Fette Presets: Von Pop über Country bis Metal und Jazz Licht+Wohnen verlost gemeinsam LEDON Lamp Reise für 2 Leuchtenserie „Like paper" aus der mit DUA-Kollektion voneine Miriam Aust - 3 verschiedene Aufnahmeräume mit bis zu 46 Mikrofonsignalen Personen nachAmelung Transsilvanien zum Schloss Bran. Die und mit dem Designpreis derGewinner -Sebastian Sticks, Rods, Brusheswurde & deaktivierbarer Snareteppich von ca. 3.000,erleben ein unvergessliches Lichtevent imvon Gesamtwert Bundesrepublik Deutschland ausgezeichnet. - Integrierter Groove-Player mit hunderten Loops Euro! - High-End Effekte von Native Instruments



Formats and prices for banners as on page 10.



[mehr]



HIER geht's zum Produktvideo...



Angebot gültig bis 31. Mai 2013. Einfach auf http://www.drumasonic.com beide Produkte in den Warenkorb legen und beim Checkout folgenden Rabattcode eingeben: RMDISCOUNT50



30.09.2013 Licht für feine Delikatessen Musikproduktionskurse auf Ibiza Ibiza Spark ist ein „Coaching Camp für elektronische Musikproduktion“ auf Ibiza in der Finca „Casa der Naranjas, Stadtrand von San Antonio liegt, etwa 200 Im Messekomplex Messewelche Baselam bietet das Feinkost-Unternehmen m entfernt vom September Strand. Käfer seit Anfang exklusive Küche aus der Alpenregion an. Bei der Beleuchtung entschied man sich für Modelle der Manufaktur [mehr] JP Handke.



Crane Song Falcon [mehr]



Der Crane Song Falcon ist ein neuer Röhrenkompressor im 500er-Serien-Format,



19.09.2013



Gewinnen Sie eine Reise zum Dracula-Schloss Bran für zwei Personen Licht+Wohnen verlost gemeinsam mit LEDON Lamp eine Reise für 2 Personen nach Transsilvanien zum Schloss Bran. Die Gewinner erleben ein unvergessliches Lichtevent im Gesamtwert von ca. 3.000,Euro!



DesignTrend Copenhagen 28.-30.08.2013 Seite 2 von 5 Kopenhagen



Von:



# PPV gesamt



Betreff:



LPI-Partnernewsletter Strategies in Light 2013 Der Newsletter wurde an [email protected] verschickt







Liebe Leser,



The editors appear as the senders, passing on your freely definable content. You also determine the topic and the time of delivery.



- mehr Events -



You can link readers to a campaign page, integrate multimedia content, etc.



Jetzt im Handel: die neue Licht+Wohnen 3/13!



mit unserem heutigen LPI-Partner-Newsletter möchten wir auf den Kongress Strategies in Light aufmerksam machen, der vom 19.-21. November Liebe in München stattfindet. Die Leser, Strategies in Light zählt Leserinnen und mittlerweile zu einem der wichtigsten Events der europäischen SSL-Industrie und präsentiert die neuesten Entwicklungspotentiale in der LED-Beleuchtung. Mit zahlreichen Vorträgen, Workshops und die neue Ausgabe der Licht+Wohnen 3/13 ist der jetzt erweiterten Ausstellungsfläche mit über 80 Ausstellern ist die Strategies in Light die optimale Darin stellen wir 10 Lichttipps für Plattform zum Wissensaustausch und Networkingerschienen! für die Lichtbranche.



Ihre Räume vor und wir zeigen Ihnen schöne Tischleuchten Außerdem erklären wir Ihnen, wie Sie mit Licht und Farbe Ihr Bad Als LPI-Leser erhalten Sie eine Ermäßigung von 75,- EUR auf den Eintrittspreis. Gehen Sie hierzu in in eine Wellnessoase Ihrem Newsletter auf den Link "Register" und geben Sie aufentspannende der Anmeldeseite den Promo-Codeverwandeln "LPI" können und wir entführen Sie auf eine Lichtreise in die ein. Designszene von London. Mehr Infos zu den Neuerungen des diesjährigen Kongresses lesen SieLeuchten in Ihrem LPI-Newsletter. und zauberhafte aus Porzellan.



LPI ist Medienpartner der Strategies in Light und wir würden uns freuen, Sie auf dem Event in München begrüßen zu dürfen. Ihre LPI Redaktion



Viel Spaß beim Lesen! Ihre Licht+Wohnen Redaktion



Ausgezeichnetes Design: „Like Paper“ Was wie aus Papier gefaltet erscheint, ist aus Beton geschwenkt. Die Leuchtenserie „Like paper" aus der DUA-Kollektion von Miriam Aust und Sebastian Amelung mithas dembecome Designpreis der comprehensive event of its Strategies in Lightwurde Europe the most Bundesrepublik Deutschland ausgezeichnet. kind. Offering activities of interest to delegates representing every level of the LED/SSL



[mehr]vertical supply chain, from components to systems, from engineering to lighting



Opening rates of almost 30% can be expected and you get a statistical feedback for your campaign.



design. No other European LED lighting conference offers such a wide range of activities.



Only 1 EUR per recipient Delivery of the complete newsletter as html to: [email protected] (we can create the html document for you, price on request). Licht für feine Delikatessen



Im Messekomplex der Messe Basel bietet das Feinkost-Unternehmen 26.09.2013 Käfer seit Anfang September exklusive Küche aus der Alpenregion an. Bei der Beleuchtung entschied man sich für Modelle der Manufaktur JP Handke.



[mehr]



Gewinnen Sie eine Reise zum Dracula-Schloss Bran für zwei Personen 30.09.2013



DesignTre 28.Ko



Mais 06.-



Helsink 12.H



- meh PS: Gewinnen Sie eine Reise zum Dracula-Schloss Bran für zwei Personen!



Maison & Objet 06.-10.09.2013 Paris Helsinki Design Week 12.-22.09.2013 Helsinki



Der Newsletter wurde an [agnEMAIL] verschickt



LPI Magazin [[email protected]]



Gesendet: Dienstag, 17. September 2013 15:51 An:



Partnernewsletter



Maison & Objet 06.-10.09.2013 Paris Helsinki Design Week 12.-22.09.2013 Helsinki



PS: Gewinnen Sie eine Reise zum Dracula-Schloss Bran für zwei Personen!



Recording Magazin - Praxis-Workshops für den aufnehmenden Musikererschienen! - Recording, Mixing und Mastering: RecMag Aktuell Darin stellen wir 10 Lichttipps für Ihre



Your advertising message as the sole content of a "partner newsletter" to the registered recipients of the editorial newsletter.



An: Tobias Hille Tobias Hille Betreff: Licht+Wohnen 3/13 im Handel!



Licht+Wohnen verlost gemeinsam mit LEDON Lamp eine Reise für 2 Personen nach Transsilvanien zum Schloss Bran. Die Gewinner erleben ein unvergessliches Lichtevent im Gesamtwert von ca. 3.000,Euro!



Your partner for online marketing 30.09.2013



www.anzeigen.ppvmedien.de



Publisher, Contacts
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Publisher and Editor-In-Chief Matthias Martin Phone.: +49 (0)23 72 91 54 65 +49 (0) 81 31 56 55-72 [email protected] Bodelschwinghstraße 14 D-58675 Hemer



Advertising Manager Gabriele Springer Phone.: +49 (0) 8131 5655-52 Fax: +49 (0) 8131 5655-9 52 [email protected]



Our representative in Italy cmistudio Francesca Esposito Auerstraße 18 86156 Augsburg Phone.: +49 (0) 821 780 82 132 mobil: +49 (0) 179 37 96 26 [email protected]



Editor Petra Hanrieder Tel.: +49 (0) 8131 5655-678 Fax: +49 (0) 8131 5655-9678 [email protected]



Publisher PPVMEDIEN GmbH Postfach 57, D-85230 Bergkirchen, Germany Phone: +49 (0) 8131 56 55-0 Fax: +49 (0) 8131 56 55-10 CEO Thilo M. Kramny



Advertising Scheduling Tobias Hille Phone.: +49 (0) 8131 5655-13 Fax: +49 (0) 8131 5655-913 [email protected]



Internet



Bank details



www.lichtundwohnen.de



Commerzbank Munich (Germany) Acc. No. 38 505 1100 (Sort code: 700 800 00) Sparkasse Bergkirchen (Germany) Acc. No. 27 000 66 87 (Sort code: 700 515 40) Payment conditions: 14 days net



Technical Data (Print)



Magazine format:



230 mm (W) x 300 mm (H)



Trim allowance for full-bleeds:



3 - 5 mm top, bottom and side



Print area:



188 mm (W) x 258 mm (H)



Printing process:



Reel-fed offset



Special colours:



Special colours are not possible in HKS or Pantone. If the colour impression is wanted, it must be remixed in CMYK mode. Variations in intensity within the tolerance limits of the rotary offset process are to be expected. In the case of colour advertisements, a colour proof is needed to ensure true colour reproduction. Please consult the table on the right for colour gain.



Printing materials:



Delivery: Delivery deadlines:



Reproducible job files. A four-colour solid should not exceed the specification of 270% total density. The presentation copy must have a minimum coverage of D 3.50. The reproducible tone value range is 4% – 96%. The colour sequence is black, cyan, magenta, yellow. Please consult the table for dot gain. To the Publisher. Exceptions: loose, glued or stapled supplements etc. should be sent directly to the bookbinder (address upon enquiry). Please mark the materials to be delivered clearly with the name of the magazine and the issue. For the delivery deadlines please consult the advertising scheduler.
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Colour increase Linear Depth 0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50% 55% 60% 70% 75% 80% 85% 90% 95% 100%



0% 7,6% 15,2% 22,8 % 30,4% 38,0 % 45,3 % 52,7% 60,0 % 65,5 % 71,0% 75,0% 79,0 % 87,0 % 91,0% 95,0% 96,3% 97,5 % 98,8% 100,0%



Colours 0% 7,4% 14,8% 22,8% 29,6% 37,0% 44,3% 51,7% 59,0% 64,5% 70,0% 74,0% 78,0% 86,0% 90,0% 94,0% 95,5% 97,0% 98,5% 100,0%



Sending Your Data
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For questions relating to how the data should be sent, please consult our Advertising Scheduling: Tel. +49 (0) 8131 56 55-13



1. Data transfer



For the production to proceed without hitches, the data exchange is of paramount importance. Please observe the following guidelines when preparing your documents: • make sure any special colours in the document are included and unused special colours deleted • make sure the trim allowance of 3-5 mm is respected • make sure the overfill and overprint settings are correct • make sure black is overprinted correctly • check the resolution of images and graphics (300 dpi) • make sure the colours are in CMYK mode • make sure integrated images in QuarkXPress are in TIFF or EPS format (no JPGs or RGB) • no ICC profile should be used in the document. For a correct representation we require the CMYK color information • do not use register marks or color control strips in your document and take care that the trim and bleed allowance marks are a sufficient distance from the edge of the page • Computer viruses: Please check your data for viruses before sending it. We cannot process virus-infected data and will simply delete it.



2. Data storage mediums



Transfer by DSM: only CD-ROM or DVD-R are accepted; no rewritable mediums. Transfer by FTP: Please phone +49 (0) 81 31 / 56 55-13 or +49 (0) 81 31 / 56 55-691 and ask for the access codes Transfer by e-mail: Send your documents to:



3. File formats



We prefer files in PDF format. Please note that the PDF files produced must be compatible with Adobe CS4.



Points to observe when sending open files: We process the following documents on the Mac: QuarkXPress up to 6.5, InDesign up to CS2, Freehand up to MX, Illustrator up to CS2, Photoshop up to CS2. Please always include the high-resolution images and Postscript fonts you are using with the open files. N.B. No PDF files can be generated from Word documents created on a PC!



4. Scheduling procedure



We process the following documents on the Mac: QuarkXPress up to 6.5, InDesign up to CS2, Freehand up to MX, Illustrator up to CS2, Photoshop up to CS2. Please always include the high-resolution images and Postscript fonts you are using with the open files. N.B. No PDF files can be generated from Word documents created on a PC! Checking: We check incoming data within one to two working days. In the case of incorrect or defective data or files you will be informed. Naming the advertisement:assign all the files pertaining to an advertisement (including images and fonts used) to a common folder named in accordance with the following convention: Example: Light-608-CustomerName (When naming your folder, please avoid using spaces and special characters such as ä, ö, ü, ß, Ä, Ö or Ü) Cover letter: Please enclose with the data transmitted a digital text document containing information on the sender, the name of the customer, a telephone number (in case we have any questions), the names of the files and the name and the issue of the magazine in which the advertisement is to appear. The information should include the size (width x height) of the advertisement as well as stipulations as to colour (e.g. black and white, 4-colour etc.).



Calender 2014
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January



February



March



April



1 We 2 Th 3 Fr 4 Sa 5 Su 6 Mo 7 Tu 8 We 9 Th 10 Fr 11 Sa 12 Su 13 Mo 14 Tu imm 15 We cologne 16 Th 17 Fr 18 Sa 19 Su 20 Mo 21 Tu 22 We 23 Th 24 Fr 25 Sa 26 Su 27 Mo 28 Tu AS 01 29 We 30 Th 31 Fr



1 Sa 2 Su 3 Mo 4 Tu 5 We 6 Th 7 Fr 8 Sa 9 Su Ambiente Frankfurt 10 Mo 11 Tu DU 01 12 We 13 Th 14 Fr 15 Sa 16 Su 17 Mo 18 Tu 19 We 20 Th 21 Fr 22 Sa 23 Su 24 Mo 25 Tu 26We 27 Th 28 Fr



1 Sa 2 Su 3 Mo 4 Tu 5 We 6 Th 7 Fr 8 Sa 9 Su 10 Mo 11 Tu 12 We EVT 01 13 Th 14 Fr 15 Sa 16 Su 17 Mo 18 Tu 19 We 20 Th 21 Fr 22 Sa 23 Su 24 Mo 25 Tu 26We 27 Th 28 Fr 29 Sa light + 30 Su building, Frankfurt 31 Mo



1 Tu 1 Th light + 2 We building, 2 Fr 3 Th Frankfurt 3 Sa 4 Fr 4 Su 5 Sa 5 Mo 6 Su 6 Tu 7 Mo 7 We 8 Tu 8 Th 9 We AS 02 9 Fr 10 Th 10 Sa 11 Fr 11 Su 12 Sa 12 Mo 13 Su 13 Tu 14 Mo 14 We 15 Tu 15 Th 16 We 16 Fr 17 Th 17 Sa 18 Fr 18 Su 19 Sa 19 Mo 20 Su 20Tu 21 Mo 21 We EVT 02 22 Tu 22 Th 23 We DU 02 23 Fr 24 Th 24 Sa 25 Fr 25 Su 26 Sa 26 Mo 27 Su 27 Tu 28 Mo 28 We 29 Tu 29 Th 30 We 30 Fr 24 Sa



BD-Booking Deadline for advertisements



May



August



June



July



1 Su 2 Mo 3 Tu 4 We 5 Th 6 Fr 7 Sa 8 Su 9 Mo 10 Tu 11 We 12 Th 13 Fr 14 Sa 15 Su 16 Mo 17 Tu 18 We 19 Th 20 Fr 21 Sa 22 Su 23 Mo 24 Tu 25 We 26 Th 27 Fr 28 Sa 29 Su 30 Mo



1 Tu 2 We 3 Th 4 Fr 5 Sa 6 Su 7 Mo 8 Tu 9 We 10 Th 11 Fr 12 Sa 13 Su 14 Mo 15 Tu 16 We 17 Th 18 Fr 19 Sa 20 Su 21 Mo 22 Tu 23 We 24 Th 25 Fr 26 Sa 27 Su 28 Mo 29 Tu 30 We AS 03 31 Th



CF-Copy and Film deadline for advertisements



1 Fr 2 Sa 3 Su 4 Mo 5 Tu 6 We 7 Th 8 Fr 9 Sa 10 Su 11 Mo 12 Tu 13 We DU 03 14 Th 15 Fr 16 Sa 17 Su 18 Mo 19 Tu 20 We 21 Th 22 Fr 23 Sa 24 Su 25 Mo 26 Tu 27 We 28 Th 29 Fr 30 Sa 31 Su



September



October



November



December



1 Mo Tendence 2 Tu Frankfurt 3 We 4 Th 5 Fr 6 Sa 7 Su 8 Mo 9 Tu 10 We EVT 03 11 Th 12 Fr 13 Sa 14 Su 15 Mo 16 Tu AS SH 17 We 18 Th 19 Fr 20 Sa 21 Su 22 Mo 23 Tu 24 We 25 Th 26 Fr 27 Sa 28 Su 29 Mo 30 Tu DU SH



1 We 2 Th 3 Fr 4 Sa 5 Su 6 Mo 7 Tu 8 We 9 Th 10 Fr 11 Sa 12 Su 13 Mo 14 Tu 15 We 16 Th 17 Fr 18 Sa 19 Su 20 Mo 21 Tu 22 We AS 04 23 Th 24 Fr 25 Sa 26 Su 27 Mo 28 Tu 29 We EVT SH 30 Th 31 Fr



1 Sa 2 Su 3 Mo 4 Tu 5 We DU 04 6 Th 7 Fr 8 Sa 9 Su 10 Mo 11 Tu 12 We 13 Th 14 Fr 15 Sa 16 Su 17 Mo 18 Tu 19 We 20 Th 21 Fr 22 Sa 23 Su 24 Mo 25 Tu 26We 27 Th 28 Fr 29 Sa 30 Su



1 Mo 2 Tu 3 We EVT 04 4 Th 5 Fr 6 Sa 7 Su 8 Mo 9 Tu 10 We 11 Th 12 Fr 13 Sa 14 Su 15 Mo 16 Tu 17 We 18 Th 19 Fr 20 Sa 21 Su 22 Mo 23 Tu 24 We 25 Th 26 Fr 27 Sa 28 Su 29 Mo 30 Tu 31 We



APD-Anticipated Publication Date



SI-Special Issue



media competence Our media expertise in lighting 3 strong brands, one strong partner



Licht+Wohnen is the first general-interest magazine exclusively devoted to the topics “Light and Luminaires”.The focus is on inspiration through lighting design and information on luminaires. www.lichtundwohnen.de



LPI - LIGHTING PRESS INTERNATIONAL as a trade magazine specializes in lighting as well as building technology and management, with the focus on light – its use indoors and out. Targetting architects,lighting planners, interior designers and electrical planners. www.l-p-i.de



Produced on site, Frankfurt Daily channels information between exhibitors and visitors to the Light+Building fair. www.daily.ppvmedien.de
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General Terms and Conditions 1. The term "advertising order" in the General Terms of Trade that follow refers to the contract for the publishing of one or several advertisements of an advertiser in a publication with the aim of dispersal. 2. In case of doubt, the delivery of advertisements for publication can be called for within a year of the conclusion of the contract. If in the context of an agreement the right to call for delivery of individual advertisements is granted, the order is to lapse within a year of the appearance of the first advertisement, in as far as delivery of the first has been called for and it has been published within the period named in the first sentence. In the case of terminations, the Customer is entitled, within the agreed limit or that stipulated in clause 2, to call for delivery of further advertisements over and above the quantity stipulated in the contract. 3. If the contract is not fulfilled as a result of circumstances for which the Publisher is not responsible, the Customer, regardless of any other legal obligations, must refund to the Publisher the difference between the discount granted and that which would correspond with the actual purchase. The refund does not apply if the non-fulfilment results from force majeure where the risk falls to the Publisher. In commercial practice, responsibility for the premeditated acts or gross negligence of simple agents for whom a party is vicariously liable is limited to foreseeable damage. 4. No guarantee is offered that advertisements and inserts will be placed in particular numbers of, particular issues of, or particular locations within, a publication, unless it has been expressly agreed that the advertisement or insert will appear in particular numbers of, particular issues of, or in particular locations within, the publication. 5. Advertisements which, due to their editorial presentation are not recognisable as advertisements, will be clearly labelled by the Publisher with the word "Anzeige" to make clear that they are in fact advertisements. 6. The Publisher reserves the right to reject orders for advertisements – even legally binding confirmed orders and individual requests for delivery within an agreement – as well as orders for inserts or supplements on account of the content, origin or technical form in accordance with uniform, objectively justifiable fundamental principles of the Publisher if their content in the considered opinion of the Publisher offends against the law, official regulations or standards of decency or it would be unreasonable to expect the Publisher to publish them. Orders for inserts or supplements only become binding upon the Publisher once a sample has been presented to, and approved by, the Publisher. Inserts or supplements whose format or presentation is such as to give readers the impression that they are part of the magazine or newspaper or which contain third-party advertisements are not accepted. The Customer will be notified immediately in such cases that the order has been rejected. 7. The Customer is responsible for the punctual delivery of the text of the advertisement as well as of faultless print documents, supplements or inserts. The Publisher has the right to demand that noticeably unsuitable or damaged print materials should be replaced immediately. If these are not delivered on time or before the agreed printing deadline, the Contractor is entitled, in as far as this is possible, to bring such materials as are unsuitable for printing into a printworthy condition at the Customer's expense (new layout, smooth films, copies of colour sets etc.). The Publisher guarantees the usual quality of printing for the relevant publication within the limitations imposed by the print materials. The colours used are according to the Euroscale, special colours will be as close to the model as it is possible to come using Euroscale colours, the charges for which depend upon the number of scale colours required. Special colours not created using scale colours will, like print perforations, only be used upon request. 8. The Customer has a claim in the case of fully or partly illegible, incorrect or incomplete printing of the advertisement to a reduction of the price or else to a faultless replacement advertisement, but only to the extent that the effectiveness of the advertisement has been impaired. If the Publisher allows a reasonable period of grace for doing this to expire, the Customer has the right to withdraw from the contract. Claims for compensation based on impossibility of performance, delay, positive claim violation, indebtedness at the conclusion of the contract and tort are excluded, unless they are based on premeditation or gross negligence on the part of the Publisher, its legal representatives or an agent for which it is vicariously liable. Further
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liability of the Publisher is excluded unless damage has resulted directly as a result of the violation of warranted characteristics. Complaints must be made within four weeks of the appearance of the publication. The Publisher accepts no liabilities for deficiencies resulting from telephone, telex or faxed transmissions of any kind nor for the accuracy of translations. 9. Proofs are delivered only if expressly requested. The Customer bears the responsibility for the accuracy of the delivered proofs. If two days before printing is due to begin, the Customer has still not returned a proof that was delivered to him on time, this will be construed as approval of the proof by the Customer. 10. In the case of delays in payment, the Publisher can postpone further performance of the current contract until payment is made and demand prepayment in respect of performance of the rest of the contract. If reasonable doubts exist as to the ability of the Customer to pay, the Publisher is entitled, even during the running period of an advertising agreement to make the appearance of further advertisements conditional on prepayment of the full amount and the settlement of other invoices awaiting payment even if a credit period has been previously agreed. 11. If desired, the Publisher will deliver in return for a fee documentary proof that an advertisement has appeared; depending upon the type and extent of the advertising contract, this may take the form of a clipping, a page or an entire issue of the magazine. In cases where such evidence can no longer be obtained, the Publisher will supply instead a legally binding written confirmation that the advertisement has been published and of its circulation. 12. The insertion of advertisements proceeds continuously from the next available issues in the absence of an agreement to the contrary. The Publisher reserves the right to delay the date of publication for technical or other reasons. No responsibility is accepted for the insertion of advertisements in particular locations or particular issues. If advertising contracts do nonetheless contain stipulations as to placement, the other conditions of the contract will continue to be valid in all circumstances even if the stipulations as to placement cannot be complied with. Stipulations as to placement will be surcharged at the agreed unit rate. The exclusion of competitors is not possible. 13. Costs for the making up of ordered relief plates, stencils and drawings as well as for significant alterations requested by the Customer or for which the Customer is responsible to the performance originally agreed will be borne by the Customer. 14. In the case of digital displays, the Publisher undertakes to use the care of a proper merchant for the custody and transmission of the supplied material. Registered letters and express letters containing digital displays will be forwarded by normal post. The responsibility to forward ends eight weeks after the appearance of the digital displays. 15. Stencils will only be returned if this is expressly requested by the Customer. The duty to store them ends three months after the appearance of the last advertisement. 16. The place of performance is the head office of the Publisher. The place of jurisdiction, in so far as the law does not provide otherwise, is that of the head office of the Publisher. In the case that the head office or the usual place of residence of the Customer at the time of the institution of proceedings is unknown or else in the case where the Customer after conclusion of the contract moves his head office or usual place of residence beyond the scope of the law, it will be agreed that the place of jurisdiction is that of the head office of the Publisher.
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