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Dear international students, 
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Dear Spanish II Parents and Students, 













 









August 1, Dear Theatre and Dance Students: 













 









Dear Parents and Students, August 2014 













 









Dear Parents, Staff, Students and Friends, 













 









To the Students. WOW-Day Dear Students, 
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IN PARTNERSHIP WITH



Dear Tutors and Students We are delighted in our 40th year of educational engagement to have the Design Museum as a project partner for this year’s Student Assessment Scheme. The Design Museum is an institution that holds a similar ethos to ourselves; to raise design standards in both professional and educational contexts. Our goal in the student assessments is to give both tutors and students the opportunity to explore and develop typography as an inherent part of the design process and thus bring the typographic gesture to the forefront of their design education. With that in mind I want to point out what should seem obvious – that ISTD is a society addressing the typographic aspects of graphic design. I mention this because each year we receive submissions from students who show well-developed general graphic design skills but have missed the point that we are assessing each student’s particular typographic skills. That is not to suggest that typography is a discrete area – but a fundamental as it addresses our visual communication through the word. Put bluntly, it is graphic design but it needs to use typography as the essential vehicle to communicate. The ISTD student assessment scheme, started in 1975, is cited as a model of academic thoroughness and professionalism. Unlike many others, the scheme is not a competition as it considers the holistic achievement – not just the final outcome. The overall design process of research, reflection, strategy, design development, technical and production specification is assessed by teams of practicing designers and educators. We demand this rigorous approach to ensure standards are met and that the award maintains its significance. By not defining specific media and outcomes for our projects we offer them as holistic communication challenges – deliberately breaking the perceived tradition of the typo/graphic designer just providing essentially visual skills. First and foremost we are communicators using design skills to inform, persuade and delight. This makes each project a more demanding but stimulating challenge that we can individually resolve. As ever, this year’s projects, the masses of work in staging all of our assessments and everything else about ISTD are achieved through the goodwill and voluntary efforts of our Education Team, the ISTD Board and members across the world – I thank you all.



John Paul Dowling MISTD Education Director  [email protected]



This document may have been accessed through our website or, as is the case for many institutions, has been mailed directly to those tutors on our Education database. By mailing [email protected] with your contact details you can receive subsequent project briefs and associated information by email. ©ISTD2015



education team The Society’s education activities are generated and co-ordinated by the ISTD Education Team. Originally a group of design academics with a geographic coverage of the British Isles, it has expanded to represent our international activities and members in professional practice.



The Student Assessment projects offer a range of challenges that demand a holistic design response. They involve all members of the team, members of ISTD, our project partners and others who share our common interest and commitment to typographic design education.



John Paul Dowling University of the West of England, England ISTD Education Director Becky Chilcott chil3, Fremantle, Australia ISTD Deputy Chair/Australasia Co-ordinator Brenda Dermody Dublin Institute of Technology, Ireland Ireland Co-ordinator Gary Gowans Duncan of Jordanstone, University of Dundee John Kortbaoui Notre Dame University, Louaize, Lebanon Middle East Co-ordinator John McMillan Emeritus Professor of Graphic Design, University of Ulster, Northern Ireland Chris Murphy University of Ulster, Northern Ireland Andy Neal Falmouth University, England Tony Pritchard London College of Communication, England Jack Renwick Jack Renwick Studio, London, England Caroline Roberts Grafik, London, England Freda Sack London, England ISTD Past President Noam Sohachevsky Mint Digital, London, England Gabriel Solomons Intellect Books Barrie Tullett University of Lincoln, England Tiffany Turkington-Palmer FlowSA, Johannesburg Africa Co-ordinator David Quay Amsterdam, Netherlands FISTD, Past Chair



assessment criteria The criteria we use for assessment reflect what we require as elements for submission. We see these as an expression of appropriate practice for student designers and part of our support for typographic education. All of these criteria are used in the assessment of each project in both print and screen-based formats. STRATEGY (10%) • Each submission must be accompanied by a rationale of 250 – 500 words, succinctly describing the thought process underpinning your design proposals. • It should express what has driven your concept and its design development – not just a description of the various elements or a ‘log’ of what you did. • While the strategy will be read by assessors, you should write it to be understood by a client.  RESEARCH AND DEVELOPMENT (20%) • All submissions must be supported by relevant primary and secondary research. • Your research and development work should show that a range of ideas have been explored before developing your selected concept. Ensure that you present this material in an order that allows us to follow your thought and design process. • Design development on screen must be described through hard-copy evidence. • The total amount of this material should not exceed the equivalent of one a3 layout pad. • You must cite fully your bibliographic/web sources and, where relevant, credit images. TYPOGRAPHIC INTERPRETATION + SKILLS (50%) • Typographic interpretation, creativity and control must be central to your proposals. • Evidence of creative and innovative thinking in the outcomes is essential. • Each project requires a sensitive use of type and, if appropriate, images. However, we suggest a subtle and sensitive approach to the inclusion of any illustrative content. Remember that your solution must be essentially typographic. • The hierarchy of information in both print and screen formats must be clearly expressed through the inclusion and formatting of at least 500 words of text into your submission.



TYPOGRAPHIC DETAIL • It is essential that you demonstrate rigorous attention to typographic detail across all elements of your submission – ensure that you check: spelling and hyphenation; punctuation; capitalisation; quote marks; widows/orphans; hyphens/dashes; rags; justification/rivers … • Legibility, whether in print or on screen, must be considered – and resolved. • Consideration should be given to the relationship between sound and movement in screen-based submissions. SPECIFICATIONS (10%) • Typographic, production/broadcast specifications, must be included and must reflect your detailed treatment of text matter. • Using your layouts, present fully annotated typographic specifications and grid(s). • Samples of paper stock and other materials used in print production should be attached. • Refer to the Specifications Guides pages PRESENTATION (10%) • Presentation is important but no substitute for a weak idea. • Ensure that screen-based submissions have been tested for use. Occasionally we cannot open files – these proposals sadly fail. • All submissions must include a non-returnable flash drive with PDF(s) of images that reflect – concept origination – design development – form and usage – layout/grid system – media/material choices – typographic choice – typographic detailing – presentation images of the outcomes • When submitting, complete a label (PDF form) which will be available online closer to the submission from date www.istd.org.uk and ensure that you indicate your project choice, by number, your media choice (screen or print) and fix the label firmly to your portfolio. • Finally, check that all of the requirements of your chosen brief are included and clearly identified. • Submit work in one robust, clearly labelled, portfolio – no larger than a2.



registration, fees & submission ENTRY Full-time under- and post-graduate students at universities and colleges – internationally – are eligible. As membership of the Society is awarded to successful entrants, only the work of individual students can be assessed. ISTD does not accept entries that are collaborative work of two or more students. All entries should be in English unless given prior approval by the Education Director. ONLINE REGISTRATION Details of how to register and pay are available on our website. Please make sure you read the Frequently Asked Questions there and in this document. Registration for all assessments must be carried out by named tutors – not by students – using our website’s online system. This allows online payment of fees and can issue invoices where required. FEES The Registration Fee is £35 per student submission (Institutional Member £28). Submissions that are submitted for assessment and have not been registered and/or have not paid the Registration Fee will not be assessed. REGISTRATION DEADLINES Main/UK 20 February 2015 Ireland 13 February 2015 Middle East 01 May 2015 South Africa 25 September 2015 Australasia 09 October 2015 You must meet the Registration Deadline as this allows us to gauge the number of assessors required. Registrations received after the deadline are at the discretion of the Education Director and may not be accepted.



On Registration, information, including arrangements for delivery and return, will be sent to you. DEADLINES FOR SUBMISSIONS The Deadline for submission of work to each of our Assessments will be confirmed on the Registration Deadline for that assessment but will generally be around 3 – 4 weeks later.  ASSESSMENT Each submission is assessed by a two-person team, usually comprised of a member from education and one from industry. All material is examined, taking around 30 – 40 minutes. The outcome is ratified by a team of Moderators who maintain parity across the assessment teams. If necessary, the entry is passed on to a second stage panel for further appraisal. All entries gaining Merits or Commendations are further assessed. Reports with results will be published within two weeks of each Assessment. AWARDS We hold an annual Student Awards ceremony in London. Successful students are invited to be presented with ISTD Membership Certificates. Their nominated tutors are also invited to receive Tutor Certificates. Individual arrangements are made for our other assessments. IMPORTANT NOTE ISTD retains digital records of all successful student submissions and reserves the right to use this material as it deems appropriate. ISTD will not accept claims for payment in respect of using any such recorded material. TERMS AND CONDITIONS Please read our Terms and Conditions on the ISTD website.



frequently asked questions Do you accept entries from anywhere? Yes. As long as they meet the ISTD entry criteria. Work could be sent to our Main Assessment in London or included in one of our other international assessments in Ireland, Middle East, South Africa or Australasia. Contact the Education Director for further information. Registration. I am a student who wants to register. Can I do this myself? No. All registration and payment must be done by tutors/professors. Please do not try to register by using a tutor’s details as you will not succeed. I am a Masters/post-graduate student and would like to submit work for Assessment? Is this possible? Yes. As long as you are registered on a recognised full-time course/programme you can be registered by your tutor/professor. While the vast majority of students who submit work are undergraduates we recognise that postgraduate students – for many reasons – should be given the same opportunities. I submitted work last year and was not successful. Can I submit again this year? As long as you are enrolled on a recognised full-time course /programme you can be registered by your tutor/professor. Some students submit in their penultimate year of study and have another attempt in the Final Year. This is allowed. I am working on one of last year’s project briefs that I found interesting. Can I submit it for assessment? No. We only assess the project briefs for the current year’s assessment. I have registered a number of students but now find that I have one or two more who wish to register. Is this possible? Yes. We prefer to have all students registered at the same time but can accommodate additions, as long as they are made before the Registration Deadline. I live and study in the Middle East and understand that submissions from this area are assessed in a Middle East Assessment. How do I register? Register as usual. As we assess submissions from all around the world we determine to which of our



Assessments you should submit. Please note that submissions for the Middle East usually combine Arabic and Latin script. Payment of Registration Fees. I am cautious of making payments by internet? Is your site secure? Yes. The payment system is handled directly through Barclays Bank. ISTD does not have access to any of your financial information. Please clarify how to pay the Registration Fee? The two methods to pay are as follows, both require credit or debit cards: Pay for each student using their card details at the time of registration. They could enter their own details to maintain individual security. Collect money from students and make a single, combined payment on their behalf using your card. I want to register a student whose fee will be paid by my institution. I need an invoice. We will only issue an invoice for four or more students. This option becomes available on registration of a fourth student. However, please ensure that the fees are paid by your institution before the assessment date. I have registered and paid the fee for one of my students who now wants to withdraw. Can they be reimbursed? We do not re-imburse registration fees. However, we are able to change the registration to that of another student, using the existing fee. We are a non-UK institution and wish to pay in our local currency. All payments must be made in GBP (pounds sterling). If you are paying an invoice via bank transfer it is important that you instruct your bank accordingly – and that all currency exchange costs and all bank charges are paid by yourselves. ISTD must receive the full amount of the registration fees in GBP into the ISTD bank account. Got a question? If you have a question that has not yet been answered above, please contact us.



institutional membership The ISTD Student Assessment Scheme began in 1975. The Society had been considering requests to accredit courses but the Assessment Scheme was an option that offered benefits to both tutors, students and, ultimately, to industry. Institutional Membership allows us to improve communication between ISTD and tutors and, importantly, maximise the benefits to typographic education through use of our considerable archive of student typographic design. Our hope is that, as this area develops, we may develop the benefits.



REGISTRATION FEES Member institutions receive a 20% discount on student Registration Fees for the Student Assessment. MEMBERSHIP CERTIFICATE Each member institution receives an annual Membership Certificate that may be displayed publicly. ISTD LOGO The ISTD logo may be used by member institutions for marketing purposes (with conditions for use).



Tutors should be aware that personal membership of the society (MISTD) is also possible for those working in typographic education who would not qualify by means of a professional portfolio of work.



INVITATIONS Invitations and, where applicable, discounts to all ISTD events, including exhibition openings, talks, lectures and workshops.



INSTITUTIONAL MEMBERSHIP offers the following –



STAFF DEVELOPMENT Staff from member institutions qualify for the opportunity to participate in one of our Student Assessments and be mentored by one of the ISTD Education Team.



PROJECT ARCHIVE Each successful student project is archived using photographs supplied by the students. This combines images of research, development and presentation elements. Each member institution receives a comprehensive photographic archive of each year’s successful project submissions – a valuable teaching resource that is otherwise restricted to our Education Team. PUBLICATIONS Member institutions receive copies of Typographic the Journal of ISTD; Our members’ newsletters and all other occasional publications during each year of membership. Our New Member Starter Pack includes extra one-off publication(s). Institutional members are also entitled to discounted back-issues of publications bought online.



CONSULTATION Staff from Member Institutions have preferential access to the Education Team for consultation on the Student Assessment Scheme and other ISTD Education activities. INSTITUTIONAL PRESENTATIONS Presentations on the work of ISTD and the Annual Student Assessment, by the Education Officer or members of the Education Team can be arranged with member institutions. Further information to help in applying for Institutional Membership is available on our website, from the Education Director and at [email protected]



project 1 IN PARTNERSHIP WITH



Design Museum The Design Museum is known internationally as a champion for architectural, fashion, graphic, industrial and product design. Founded in 1989 as a charity and based on the banks of the river Thames in London, it exists to help everyone understand the value of design. Since its opening, it has seen close to 5 million visitors experience its wide range of exhibitions, collections and events. Due to this success, it has outgrown its original home and will relocate to the former Commonwealth Institute building in Kensington, London in 2016. The move offers not only significantly more space and great accessibility (in London’s ‘Museum Quarter’), but also a unique opportunity to revisit the visual and typographic identity of the museum. A new identity would need to convey the breadth of design within the museum (not just typo/graphic), without relying on any one style to communicate it. It would also need to work on screen and online (and therefore appeal to an international stage), as well as in traditional offline and signage-based expressions. It would also have to compete with the amazing Grade II redesigned building (so can’t be bland) and appeal to both a new audience, as well as the current design-savvy visitors. The last iteration of the museum’s visual identity was carried out by Graphic Thought Facility in 2003. GTF worked with illustrator Kam Tang, juxtaposing simple typography with an exuberant and flexible array of line illustrations, suggestive of the various disciplines, genres and ‘isms’ of design. Brief You are asked to propose a new typo/graphic identity for the museum that includes print, screen and environmental applications (inc. logo and signage), together with typographic guidelines that reinforce the value and power of design from the inside out. Be ambitious with your thinking and fanatical with your craft. You are uniquely positioned to see the museum in a fresh way – without any historical baggage or peer-group pressure that may bias the thinking of more seasoned designers. Exploit this, and help bring design (and the museum) into the heart of the 21st Century. Reference http://designmuseum.org/about-the-museum http://newdesignmuseum.tumblr.com/



Enquires Please do not contact the Design Museum directly, all enquires should be made to [email protected]. Research & Development We expect deep sketchbook research with evidence of your personal responses to the information that you uncover. We would like to see lots of potential directions explored in order to get a sense of your thinking processes and understand how you come to decisions regarding the final outcome. Sketchbooks should be a reflection of your design thinking. They should be colourful, vibrant and organic – full of visual references; notations; sketches; exploration of materials and ideas. They should not be scrapbooks or dissertations and they should not be ‘retrospective’ i.e. ‘Now I’ve finished the piece – time to fill the sketchbooks with photocopies. Target Market Designers, artist, researchers, students, tutors, tourists and discerning members of the public. Submission Guidance/Requirements Your project submission should include sufficient appropriate material to show that you have addressed the brief comprehensively and clearly expressed your design and typographic skills. It must include: • Strategy • Research and design development • Specifications/Grid(s) • Final outcomes • Flash drive (preferably) or disc recording project development along with presentation images of your project. Label with your name. Cross-reference this project brief with the Assessment Criteria guidance notes.



project 2 Milestones The ISTD Student Assessment Scheme has reached a milestone this year; the education activity of the society has been in existence since 1975. We are now turning 40, a significant milestone. Since Roman times a milestone has been one of a series of numbered markers placed along a road or boundary at intervals of one mile or occasionally, parts of a mile. Milestones are constructed to provide reference points along a route. This can be used to reassure travellers that the proper path is being followed, and to indicate either distance travelled or the remaining distance to a destination. The term is sometimes used to denote a location on a road even if no physical sign is present. Alternatively the term has been used to describe key moments in our lives, the history of our planet and historical events that have unfolded over time. The term can also be used in reference to emotional growth, stages of learning or any such topic that has an element of progression. Brief Choose a person or subject, that has existed for a significant number of years and produce a body of work that gives the user greater insight into your area of research and how the related milestones have played a role in the current existence of the subject matter, whether good or bad. You may choose to focus on one particular milestone, or a series of milestones that are connected in some way. A milestone like a rite of passage is also used to explore and describe various points in an individual’s life, for any marked transitional stage, when one’s social status is altered. Rites of passage show anthropologists what social hierarchies, values and beliefs are important in specific cultures. Be inventive with your subject matter, avoid the obvious, explore the obscure, highlight the unseen. You must consider what is important to your intended audience and delivery the content in the most appropriate format(s).



Life isn’t a matter of milestones, but of moments. – Rose Kennedy Research & Development We expect deep sketchbook research with evidence of your personal responses to the information that you uncover. We would like to see lots of potential directions explored in order to get a sense of your thinking processes and understand how you come to decisions regarding the final outcome. Sketchbooks should be a reflection of your design thinking. They should be colourful, vibrant and organic – full of visual references; notations; sketches; exploration of materials and ideas. They should not be scrapbooks or dissertations and they should not be ‘retrospective’ i.e. ‘Now I’ve finished the piece – time to fill the sketchbooks with photocopies.’ Target Market Identify your market, and how you will target it, in your Strategy. Submission Guidance/Requirements Your project submission should include sufficient appropriate material to show that you have addressed the brief comprehensively and clearly expressed your design and typographic skills. It must include: • Strategy • Research and design development • Specifications/Grid(s) • Final outcomes • Flash drive (preferably) or disc recording project development along with presentation images of your project. Label with your name. Cross-reference this project brief with the Assessment Criteria guidance notes.



project 3 Taboo The term taboo comes from the Tongan word tapu or Fijian tabu, meaning prohibited, disallowed, forbidden. Its English use dates to 1777 when the British explorer James Cook visited Tonga. ‘A taboo is a vehement prohibition of an action based on the belief that such behaviour is either too sacred or too accursed for ordinary individuals to undertake, under threat of supernatural punishment. Taboos are present in virtually all societies. The meaning of the word has been somewhat expanded in the social sciences to strong prohibitions relating to any area of human activity or custom that is sacred or forbidden based on moral judgment and religious beliefs.’ —Wikipedia Breaking a taboo is usually considered objectionable by society in general. In some instances however such an act may be understood to positively alter societal conventions. We might, for example, say that the peaceful civil disobedience of the American civil rights movement of the 1960s broke some long established taboos. Consider codes of practice, ethics or honour – this could range from chivalry, to the oaths of secret societies e.g. ‘omerta’ the mafia code of silence – to break the silence was taboo. In ancient Rome Julius Caesar broke a taboo when he ‘crossed the Rubicon’. In literature the Ancient Mariner did so when he killed the albatross – Hamlet and Oedipus did likewise when they committed ‘parricide’. Brief You are asked to design a typographic work that explores the subject of ‘Taboos’. We expect you to investigate the widest interpretation of the word from historical, cultural and international perspectives. We envisage lots of opportunities to draw upon e.g. comparisons through different eras, societies, social groups, generations etc. Think of protocols – everything from primitive tribal, through medieval ‘courtly love’ & chivalry, Victorian manners/etiquette, to social networking ‘trolls’ etc. Be selective and discerning in your interpretation, for example, whilst walking under a ladder is inadvisable, and is understood to bring bad luck, it would not be considered taboo.



Your research will undoubtedly uncover lots of information – everything from the profound to the ridiculous. It’s your job to consider the tenor of the communication. Is it a serious study of the theme? Does it have a very specific/singular narrative drive? Or is it eclectic, fun and informative? Research & Development We expect deep sketchbook research with evidence of your personal responses to the information that you uncover. We would like to see lots of potential directions explored in order to get a sense of your thinking processes and understand how you come to decisions regarding the final outcome. Sketchbooks should be a reflection of your design thinking. They should be colourful, vibrant and organic – full of visual references; notations; sketches; exploration of materials and ideas. They should not be scrapbooks or dissertations and they should not be ‘retrospective’ i.e. ‘Now I’ve finished the piece – time to fill the sketchbooks with photocopies.’ Target Market Identify your market, and how you will target it, in your Strategy. Submission Guidance/Requirements Your project submission should include sufficient appropriate material to show that you have addressed the brief comprehensively and clearly expressed your design and typographic skills. It must include: • Strategy • Research and design development • Specifications/Grid(s) • Final outcomes • Flash drive (preferably) or disc recording project development along with presentation images of your project. Label with your name. Cross-reference this project brief with the Assessment Criteria guidance notes.



project 4 The Rhetoric of Ekphrasis What does it mean to translate the visual into the textual? What role does/can the typographic designer play in this mediated exchange? The discourse of the visual arts, for a large part of its history, has been established and communicated through text-based descriptions, as well as oral translations of the image and/or object to specific audiences. In some cases, these descriptive forms became more important than the original due to its perceived authenticity or the convincing nature of the description. The mediation of one form through another, opens up a space for rhetoric, referred to as ekphrasis – an opportunity for the author to interpret and articulate their own impression. Think of a poem describing a painting, a piece of prose describing a sculpture or a short passage of text interpreting/detailing a photograph. Brief You are asked to typographically explore the descriptive nature of text – translations of the visual to the textual, vice-versa and onwards. You are asked to consider what takes place in this mediated exchange and how this may impact on further readings/translations/interpretations. Take this opportunity to consider the designer’s treatment of text and specifically the use of the typographic form, as a vehicle to shape interpretation, enable comprehension and/or establish meaning. Find a major work of visual art and a text that responds to it. Typographically explore how the written word construes, infers, adapts, subjugates or enhances the original. Michael Rock’s essay ‘Fuck Content’ (2009), a personal retort to his earlier seminal essay ‘Designer as Author’ (1996), proposes a need to appreciate that the ‘shaping [of content] itself is a profoundly affecting form’. He states, ‘the trick is to find ways to speak through treatment, via a range of rhetorical devices – from the written to the visual to the operational – to make those proclamations as poignant as possible, and to return consistently to central ideas, to re-examine and re-express’.



Before starting this brief you may chose to explore the idiosyncratic work of Jan van Toorn; Clinton Cahill’s adaptive visual readings of James Joyce’s Finnegans Wake; Raymond Queneau’s Exercises in Style; the performance writings of Dr. Kiff Bamford; Will Holder’s explorations of typography as performance and Alain de Botton’s ‘Art Is Therapy’ at the Rijksmuseum. Research & Development We expect deep sketchbook research with evidence of your personal responses to the information that you uncover. We would like to see lots of potential directions explored in order to get a sense of your thinking processes and understand how you come to decisions regarding the final outcome. Sketchbooks should be a reflection of your design thinking. They should be colourful, vibrant and organic – full of visual references; notations; sketches; exploration of materials and ideas. They should not be scrapbooks or dissertations and they should not be ‘retrospective’ i.e. ‘Now I’ve finished the piece – time to fill the sketchbooks with photocopies. Target Market Identify your market, and how you will target it, in your Strategy. Submission Guidance/Requirements Your project submission should include sufficient appropriate material to show that you have addressed the brief comprehensively and clearly expressed your design and typographic skills. It must include: • Strategy • Research and design development • Specifications/Grid(s) • Final outcomes • Flash drive (preferably) or disc recording project development along with presentation images of your project. Label with your name. Cross-reference this project brief with the Assessment Criteria guidance notes.



project 5 Roots The Origin of Species, The King James Bible, The Qur’an, The Communist Manifesto and The Republic are noted as the five most influential texts of all time. In addition, many expressions of historic documents (Gutenberg’s 42-line bible as an example) form a key part of the foundation of our practice as typographers. Whilst the original manuscripts remain as prized artifacts of historical significance, the modern-day equivalents (and their ideas) can often disappear underneath the wealth of available texts and philosophies, and whilst being the best selling books of all time, their widespread cultural significance has clearly changed since their introduction. There are, however, several examples of ‘new interpretations’ of texts such as these. The ‘Pocket Canons’ feature individual books of the bible with (sometimes provocative) introductions by various well-known authors and public figures. The Message translation, created by Eugene H. Peterson, is a modern-day re-write of the King James version and uses playful (and occasionally controversial) idioms. Both make the original text more accessible, but still rely largely on traditional typographic forms in their visual expression. Other expressions of the ‘top five’ exist in literature, film, and music, as individuals have dug beneath the surface to get at the substance beneath. Brief You are asked to re-consider a key historical text of your choice from a typographer’s perspective. Designing for a visually articulate audience (and with a reverent respect for the international significance of the texts), how do you regain something of the power of the original ideas in today’s visually and ideologically saturated environment? Be ambitious with your thinking, Explore print, screen or a combination of both in your development, and present outcomes that will surprise, inspire and engage a new audience. As a minimum, use a chapter from your text to demonstrate your ideas, although additional chapters (and possibly other texts) may help demonstrate your thinking further. Specific audience, format and medium/s to be defined by you as appropriate.



Research & Development We expect deep sketchbook research with evidence of your personal responses to the information that you uncover. We would like to see lots of potential directions explored in order to get a sense of your thinking processes and understand how you come to decisions regarding the final outcome. Sketchbooks should be a reflection of your design thinking. They should be colourful, vibrant and organic – full of visual references; notations; sketches; exploration of materials and ideas. They should not be scrapbooks or dissertations and they should not be ‘retrospective’ i.e. ‘Now I’ve finished the piece – time to fill the sketchbooks with photocopies. Target Market Identify your market, and how you will target it, in your Strategy. Submission Guidance/Requirements Your project submission should include sufficient appropriate material to show that you have addressed the brief comprehensively and clearly expressed your design and typographic skills. It must include: • Strategy • Research and design development • Specifications/Grid(s) • Final outcomes • Flash drive (preferably) or disc, recording project development along with presentation images of your project. Label with your name. Cross-reference this project brief with the Assessment Criteria guidance notes.



type & layout specifications You need to demonstrate your controlled use of all typographic elements in your layouts by detailing their use through annotated specifications. The diagrams below and on the following page give guidelines for possible methods of annotation. Grids should detail all measurements of your document/screen grid – horizontal and vertical grid spacing (margins/gutters). The sample below shows the use of the baseline grid. This is not mandatory. Column/text block measures should be included. Typo/graphic Specifications should detail your use of type/glyphs and other graphic elements. The main focus is your typographic treatment of texts – particularly the hierarchy of information.



Consider, for instance, your detailing for headlines; sub-heads; body text; cross-heads; standfirsts; call-outs; captions; headers; footers; folios; bullets; rules; fleurons and any other typographic devices that may be used. In all instances give the size, body/leading, weight and colour. Media choice will determine the appropriate information for your specifications. The list above relates to print-based matter. Specifications for screen-based/broadcast type should include the appropriate information and terminology for those media. Type and lettering used as illustrative matter need not be specified.



Running Headline 6 pt Foundry Sans Normal colour: 100% black



Gutter 4mm



Caption 8/10 pt Foundry Sans Italic colour: 100% black



Head margin 15mm Folio 6 pt Foundry Sans Demi colour: 50% black



Rule 4pt x 3 column colour: 50% black



Heading 1 36 pt Kade Bold 3 column measure colour: 100% black Paragraph 3-line drop cap Kade Bold colour: 100% black Body Text 9/12pt Foundry Sans Normal Ranged Left 57mm measure 3mm paragraph indents colour: 100% black



Heading 2 9/12pt Kade Bold colour: 100% black
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Modit augait ate magna conullandio e eliquisim quipisl ulput praestinibh eu consendignim ero dolore faccummy sed modolorper sim zzriustin ulputat
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type & layout specifications Annotation This illustration offers an alternative method of annotation to that on the previous page – in this case for specification of a screen-based submission. Either method is acceptable – clarity of information is the main criterion.
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1 2 font-family: Georgia, serif; font-size: 24px; line height: 1.2em; font-weight: normal; colour: #005689;



4 font-family: Georgia, serif; font-size: 14px; line height: 1.2em; font-weight: bold; colour: #005689;



6 font-family: Arial, sans-serif; font-size: 14px; line height: 1.2em; font-weight: normal; colour: #333;



3 font-family: Georgia, serif; font-size: 18px; line height: 1.2em; font-weight: normal; colour: #005689;



5 font-family: Georgia, serif; font-size: 24px; line height: 1.2em; font-weight: normal; colour: #005689;



7 font-family: Arial, sans-serif; font-size: 12px; line height: 1.3em; font-weight: normal; colour: #005689;



print production specifications/samples Click in the area you wish to enter information. On completion, print out, attach samples and include in your submission.



This interactive form allows you to detail the processes and materials that would be required to commercially produce your proposals. For each item state – • finished dimensions • printing process(es) (litho/screen/ letterpress/gravure . . .)



REGISTRATION NUMBER 



NAME 



PROJECT NUMBER 



ITEM DESCRIPTION/SIZE 



PRODUCTION/MATERIAL SPECIFICATIONS 



SAMPLES (attach) 



• material/stock/papers, their manufacturer/ range/weight (materials should be identified and samples fixed to this sheet) • colour (process colour/spot colour and/or specials) • binding/finishing (case/perfect/saddle- stitched/laminating/embossing/etc.)
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