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BEAUTY the GUIDE



“BEAUTY THE GUIDE IS GORGEOUS. It’s incredibly impressive.” –Jean Godfrey-June, Beauty Director, Lucky Magazine, New York



Beauty’s ultimate digital magazine:



BEAUTY the GUIDE



Status



LIPSTICKS



Skin



BRIGHTENING



BEAUTY the guide IS A NEW DIGITAL FLIPBOOK MAGAZINE THAT COVERS THE WORLD OF LUXURY MAKEUP, SKINCARE AND FRAGRANCE FROM A GLOBAL PERSPECTIVE. Senior beauty editors in Paris, London, New York, Los Angeles and Toronto bring an intelligent and unique approach, explaining the trends, innovations and concepts behind the season’s biggest launches. Each issue is edited by Dave Lackie, The Bay’s new Senior Beauty Editor. He was editor-in-chief of Cosmetics magazine for seven years and remains a columnist for the National Post newspaper and a beauty expert on Citytv’s CityLine program.



Advances



Flip. Click. Buy.



BEAUTY the GUIDE



Change



of SEASON



byMakeup



WHAT’S UNiq UE ABOUT THIS EDITORIAL MAGAZINE IS THAT ALMOST ALL THE PRODUCTS FEATURED ARE LINKED TO THE BAY’S BEAUTY E-COMMERCE SITE. When a customer reads about a product that interests her, she can click on the image and purchase it online immediately. Even items in ads can be linked to the e-commerce site, creating additional sales. And each issue is published in both English and French.



Link to video: ANY DIGITAL AD CAN BE LINKED to play promotional videos, TV commercials or behind-the-scenes previews.



Circulation: 686,000



BEAUTY the GUIDE



Gold



Advertisers:



Rush



HOLIDAY'S



Exquisite



EIGHT



BEAUTY the guide IS EMAILED TO THE BAY’S COMPLETE CUSTOMER EMAIL LIST, including 100,000 top beauty customers. They can read the issue on their computers, iPhones, tablets or iPads.



GUEST EDITOR:



OSCAR DE LA RENTA



Dior, Prada, Gucci, NARS, Guerlain, Maison Martin Margiela, DSquared2, Estée Lauder, Clinique, Clarins, Polo Ralph Lauren, Burberry, Thierry Mugler, Elie Saab, Shiseido, and more…



BEAUTY the GUIDE



Ad rates:



Ad specs:



➤ 2012 AD PACKAGE: Includes four double-page ads and four single-page ads to run anytime during the year. Special Special rate: $45,000 (a value of $54,000). Special rate package Rate valid until December 15, 2011.



Four-colour single page ad: Bleed size: 8.15" x 11" Trim size: 7.875" x 10.75" Four-colour double page spread: Bleed size: 16" x 11" Trim size: 15.75" x 10.75"



A four-colour full page ad in both the English and French editions is $5,000. A double-page spread is priced at $8,500.



Preferred format: least 150 dpi. If sending by yousendit.com



yousendit.com or on disc. Digital graphics must have resolution of at



CONTACT: For more information or to book digital advertising space, contact Lori Walker: [email protected].



Romy in The Film “The Things Of Life” 1969



Romy Schneider and Alain Delon on the set of “La Piscine” 1968



NEW MINIMAL



Beige hues Luminescent lids Polished cheeks



BEIGE dance of LIDS, k: An abun SCENT Key loo LUMINE HUES with, and LIPS. CHEEKS



beige hues



FALL TR



END #2



luminescent lips



Take time to GENTLY EXFOLIATE to rid the skin of excess dead skin cells. “Exfoliation is like removing tarnish from silver. Once you create an even, clean canvas to work on, your makeup can really shine,” says Dino Dilio, The Bay’s national makeup artist. Your skin will literally glow with renewed radiance when you exfoliate properly. Next, apply an ILLUMINATING PRIMER which is going to moisturize your skin, allow makeup to go on more evenly and will allow the light to reﬂect from within the skin.



MINIMALISM



Romy Schneider



ESTÉE LAUDER IDEALIST EVEN SKINTONE ILLUMINATOR



1



2



NINE



THE BEAUTY MINIMALIST TREND WAS FOREFRONT AT THE FALL 2011 READY-TOWEAR SHOWS IN NEW YORK CITY AND THEN SHOWED UP IN MILAN AND PARIS. Designers opted for a combination of beige and sandy tones that played up luminous skin at the expense of any colour. Models sported a strong brow, not a trace of feathery lashes and blush.



PRO TIP:



“ONE CAN REMAIN ETERNALLY YOUNG IF EACH DAY, ONE GROWS RICH BY MARVELOUS MOMENTS.



AUTUMN’S ESSENTIAL



Glossy lips



NARS



ESTÉE LAUDER PURE COLOR SENSUOUS ROUGE LIP COLOUR IN CHEATING HEART,



ESTÉE LAUDER



4



CHANEL



6



NO NEED TO REVIEW HUNDREDS OF NEW SHADES AND PRODUCTS THIS SEASON TO FIND THE MOST FLATTERING HUES AND BEST PERFORMING FORMULAS. (WE’VE DONE IT FOR YOU.) THIS NINE-PIECE MAKEUP WARDROBE IS ALL YOU NEED TO UPDATE YOUR LOOK FOR FALL.



NARS OUTREMER SINGLE EYESHADOW IN ELECTRIC BLUE,
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YSL



YSL LE LACQUE



WINTERGREEN,



CHANEL COCO MADEMOISELLE EAU DE PARFUM



CHANEL ROUGE ALLURE VELVET LIPSTICK IN LA DISTINGUÉE,



MAC



7



5



DIOR



DIOR



TIE EVENING PALETTE,



Romy



MAC COSMETICS OPULASH OPTIMUM BLACK MASCARA,



Clinique



Coco’s darling



CLINIQUE LID SMOOTHIE IN CURRANT AFFAIR,



film “The



Things



Chanel and Romy, 1960 Of Life”



SHADOW FOR A NUDE EVENING



1969



Chloe



Beverly



Hills,



TAWNY MAKEUP: Vitalumiere Aqua, Chanel’s ultralight skin perfecting makeup creates a flawless complexion. Light reflects through skin creating a healthy glow. This eyeshadow quad, called Prelude, finest nude shades of the season. And a pale pink lip adds the finishing touch.



1965



“I WANT TO BE COMPLETELY FRENCH IN THE WAY I LIVE, LOVE, SLEEP AND DRESS.”



Sarafpo



ROMY SCHNEIDER



ACTRESS ROMY SCHNEIDER, THE ANGELINA JOLIE OF HER GENERATION, IS ENJOYING A RENAISSANCE OF SORTS WITH BEAUTY STYLE MAKERS THIS SEASON. Although she passed away May



e Fragranc



ey



McCartn
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Click on product to buy



Click on product to buy



BEAUTY MASTER CLASS



Born Rosemarie Magdalena Albach in Vienna in September 1938, Romi came to fame for her role of Elisabeth, Empress Consort of Austria in 1955’s Sissi, a blockbuster that spawned two sequels. She



B



THE PROBLEM:



a combination of past sun damage and genetics. Dark spots occur when over activity of the enzyme tyrosinase kick-starts our melanocytes (pigment producing cells) to over-produce melanin and boom: spots. “They can be stimulated by



perceived a



s afety



C DAISY MARC



D



JACOBS SOLID PERFUME RING,



COLLECTOR PALETTES CLARINS PASSION FACE PALETTE,



LUMIERE SCULPTEE DE CHANEL,



Gin G: a study out of the u



ﬁrst:



Whitening versus brightening: A huge skincare trend in Asia, Health Canada prohibits the use of the term “whitening” and any product that actively works to change the actual pigment in skin.



SOLID PERFUME NECKLACE,



skin brightening 7



E



the goal



F



G AURA BY



SWAROVSKI CRYSTAL TOUCH MAKEUP JEWEL IN SILVER,



Click on product to buy



the former go-to ingredient for eradicating spots, hydroquinone (already banned in the EU since 2001 as a potential carcinogen) is under the regulatory microscope in c anada. t brightening ingredients that both slow the production of melanin and diminish the appearance of the resulting spots themselves.



D CHLOÉ



G



Click on product to buy



IMAGES: DAVID HAWE



ANNA WILLIAMS/CORBIS



NELAI , PORCOOTH IN SM US SK NO LUMI



wear broad-spectrum sun protection every day. Eighty best line of attack: percent of the signs of aging including dark spots are due to sun damage. Next, add a targeted brightening product to even out skin tone and fade dark spots from within by regulating melanin production. GUERLAIN P PRESSED POWDER AND BLUSH,



BRIGHT PICKS:



1



ESTEE LAUDER IDEALIST EVEN SKINTONE ILLUMINATOR DRAMATICALLY REDUCES EVERY KEY SIGN OF UNEVEN SKIN TONE: DARK SPOTS, SUN SPOTS, REDNESS, AND DISCOLOURATIONS. CORRECTONE TECHNOLOGY VISIBLY REDUCES UNEVEN SKIN TONE IN AS LITTLE AS TWO WEEKS.



Click on product to buy



1965



“I WANT TO BE COMPLETELY FRENCH IN THE WAY I LIVE, LOVE, SLEEP AND DRESS.”



it’s these dark spots and uneven skin-tone, not wrinkles that create the impression of aged skin making one look older.



PERFUMER’S RESERVE SOLID PERFUME NECKLACE,



Hills Hotel,



But it was another French icon who solidiﬁed her role as a style arbitrator: Gabrielle Chanel. She struck up a close friendship with the fashion designer who carefully tutored her in the art of dressing well. “Chanel made an elegant Parisienne out of a healthy little dumpling,” she once quipped.



16



made worse by sun exposure,” explains Dr. Diane Wong MD.



AROMATICS ELIXIR



E & F,



DARK SPOTS, LACK OF CLEAR UNIFORMITY TO COMPLEXION, DULL SKIN TONE



s cientiﬁc explanation:



C



B CLINIQUE



AURA BY SWAROVSKI CRYSTAL GLOSS MAKEUP JEWELS IN PINK AND TRANSPARENT,
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Coco Chanel and Romy, 1960



S FRENCH STAR: Stand out from the crowd with a powdery take on a green eau de parfum. The spirited, sexy oriential fragrance Coco Mademoiselle is sophisicated enough for work, but is sophisticated enough for an night out. Coco Chanel once said a woman wasn’t completely dressed until she spritzed herself with perCocktail party fume, the final accessory. Beverly



IT’S THESE DARK SPOTS AND UNEVEN SKIN-TONE, NOT WRINKLES THAT CREATE THE IMPRESSION OF AGED SKIN MAKING ONE LOOK OLDER. ― university of Gottin Gen Germany



A



A CLINIQUE KEY CHAIN WITH MIRROR & MINI LONG LAST GLOSSWEAR,



subsequently married Alain Delon, the Brad Pitt of France, in 1951, eventually working with Orson Welles



1982 from cardiac arrest, her signature beauty of ﬂawless skin, a nude lip and groomed brow popped up on runways in Milan, Paris and New York – particularly at Michael Kors and Calvin Klein. The New York Times style blog even referenced her recently in a story.
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“THERE ARE THREE PEOPLE WHO DEFINITIVELY TRANSFORMED MY LIFE: ALAIN, VISCONTI AND COCO CHANEL.”



11



Click on product to buy



CHARMED NOT ONLY MAKES A CHIC STYLE STATEMENT, BUT IS PRACTICAL TOO. A FRAGRANT NECKLACE OR RING PACKS EASILY IN A TOILETRY BAG AND WON’T SPILL EVEN IN THE ROUGHEST TURBULENCE.
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ESTÉE LAUDER SENSUOUS NUDE



CLARINS EYE QUARTET MINERAL PALETTE IN NUDES.



10



PERFUME JEWELRY



6



5



Chloé



AS SEEN ON THE CATWALKS OF: MICHAEL KORS, DONNA KARAN NEW YORK AND CHLOÉ. YSL



CLINIQUE PERFECTLY REAL MAKEUP



GET the LOOK



CHANEL VERNIS ONGLES GRAPHITE



Romy Schneider



MAC COSMETICS FOUNDATION BRUSH ur



CHANEL ROUGE COCO PLUMETIS Schneid er in the



BEAUTY’S ICONIC MUSE



LANCÔME BLUSH MAISON LANCÔME POWDER, GUERLAIN GUERLAIN EYELINER IN BRUN CENDRE,



NARS HANAMICHI KABUK INSPIRED EYESHADOW PAL



LANCOME GOLDEN HAT POWDER,



Click on product to buy



Cannes, 1969



BEAUTY the GUIDE



2012 Editorial Lineup: 1. March 2012:



3. May 2012:



Launch date: March 5th, 2012 Ad material deadline: February 13th, 2012



Launch date: May 1st, 2012 Ad material deadline: April 16th, 2012



•S  even for Spring: the must-have beauty items of the season • ’40s makeup redux •T  he 10 drop-dead sexiest fragrances of all time and how to wear them • Three global beauty trends to wear now • March break vacation essentials • Skin-firming innovations • Fake a tan



• Best of Show: Top scents of the year from the Canadian Fragrance Awards • Wedding makeup and scents • Nine iconic beauty items and why you need to try them • Change of season: time to adjust your skincare, makeup and fragrances • Our ultimate guide to mascara • Frequent flier: pro-tips on how to streamline your carry-on • Bronzer 101 • Mother’s Day gift guide • How to target age spots • An athlete’s guide to men’s sport scents



Spring Runway Beauty Report



2. April 2012:



The Best of French Beauty Launch date: April 2nd, 2012 Ad material deadline: March 12th, 2012 •A  salute to Parisian makeup, skincare and fragrance • Beauty secrets from French movie icons • The ultimate sun protection primer • Our guide to serums •T  he return of gloss and balms: a report on the latest innovations in lightweight lip products •T  hink pink: the seven most-flattering pink lip shades •C  amouflage makeup: how to hide discolourations like a pro • Best men’s anti-aging formulas • Summer fragrance preview



Iconic Beauty and Fragrance Issue



4. JUNE 2012:



Beauty Innovators Issue Launch date: June 4th, 2012 Ad material deadline: May, 14th, 2012 • The bad girl’s guide to beauty: eyeliner, nail colour and lipstick • Men’s grooming and fragrance guide • Cottage essentials for the summer vacation • Adult acne solutions •S  ummer lip colours that flatter tanned complexions •T  he latest skin perfectors – how to even out skintone •S  tay-put makeup: how to keep it from melting off by noon



BEAUTY the GUIDE



5. September 2012:



7. november 2012:



Launch date: September 6th, 2012 Ad material deadline: August 16th, 2012



Launch date: November 5th, 2012 Ad material deadline: October 15th, 2012



•A  utumn’s Essential Eight: the best beauty items of the season •C  ampus kit: beauty, skincare and makeup for the college dorm • Global fragrance trends: the most important launches this season and the hottest notes



• Office party makeup in minutes • Your entire gift list solved • SOS: puffy eyes solved • Parched? Skincare and makeup that hydrates • Best fragrance and beauty gifts of the season – our editor’s top picks



6. October 2012:



8. December 2012:



Launch date: October 1st, 2012 Ad material deadline: October 15th, 2012



Launch date: December 3rd, 2012 Ad material deadline: November 12th, 2012



•A  look at American chic including the most influential makeup artists, designers and perfumers • Change  of season: why you need to adapt your skincare, makeup and fragrance regime • How to match foundation perfectly • Time savers: the best multi-purpose skincare and makeup products



• Studio 54 and Andy Warhol-inspired makeup and fragrance • Last-minute gift giving ideas. • The best gift-with-purchase items arriving this month • Quick day-to-evening makeup tips • Best date fragrances



Fall Runway Beauty Report



Salute to American Beauty Issue



Holiday Gift Guide Issue



The Party Issue



beauty master class



Holiday Soiree DRESS CODE: “Be cool.” WHERE: “When it comes to Christmas holidays, we love to go back home to Canada to have a smaller party with our family and closest friends. In Europe, we love big parties.” ULTIMATE NEW YEAR’S EVE PARTY: “Nothing beats New Year’s Eve on a Brazilian beach. Our favourite parties are beach parties.”
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Reasons why Prada Candy is the season’s MOST FASHIONABLE SCENT



1



Mastering blue eye makeup



WHO: DEAN & DAN CATEN, FOUNDERS AND DESIGNERS, DS�UARED2



Their ultimate holiday party



T HAVE: THE MUS



master BLUE



DSquared2’s



Ginger Rogers



in and Fred Astaire 1936 Swing Time,



2



Dior 3-Couleurs smoky eye Palette in Smoky navy, $49 Diorshow waterProof eyeliner in navy, $28.50



DSQUARED2 POTION FOR MAN THIS RICH, SENSUOUS FRAGRANCE FOR MEN IS PERFECT FOR EVENING. EDT SPRAY, 50 ML, $74, 100 ML, $98. EDP SPRAY, 100 ML, $109. HAIR AND BODY WASH, 200 ML, $40 DEODORANT: $35



Diorshow masCara in azure Blue, $31 Dior Blue Vernis in Tuxedo, $24. Dior Brow styler, univerSal Brown, $30



GUEST LIST: Friends, models, and celebrities PLAY LIST: “We absolutely love music, and we love to work closely with DJs for our fashion



Fall’s



shows and parties. We like to come up with a special play list that is diﬀerent for each event.”



fashionista



AMBIENCE: “Lots of candles, white ﬂowers, the décor appropriate with the theme of the party, and of course, a hint of our new fragrance Potion in the air.”



FAVOURITE HOLIDAY MOVIE: Love Actually has become one of our favourite Christmas movies. At a party, we would play black-and-white movies of Fred Astaire in the background as we consider him a style icon.



SIGNATURE SCENT: “Potion, just like any good magical potion, is the result of secret ingredients. We can tell you that two of our favourites are amber and cashmere wood. It is deﬁnitely a seductive fragrance for the night.”



SECRET TO A GREAT PARTY: “Great music, incredible guests, nice décor and lots of champagne.”



PHOTOS; RUNWAY: IMAXTREE. FRED & GINGER: GETTY IMAGES



MIU MIU A ES A MBL OSSED PRAD IANO SAFF LE RESE EMB A BOTT G PINK Y. A GOLD CKIN THE CAP, KING SHO SSOR STRI IN THE ACCE STRIP OF HIDDEN . ION A IS GOLD FASH ATOP IZER D IN SITS ATOM E EDGE LOGO THE K DOM HER. LEAT BLAC SHED POLI



YoUr BLUE paLEttE (from left to right)



“midnight BLUE is the onLY coLoUr which can ever compEtE with BLack.” — Christian Dior Click on product to buy



Fragrance



THE EAU DE PARFUM CONTAINS EXTREME PROPORTIONS OF INGREDIENTS. TAKE BENZOIN, A WARM VANILLA-LIKE NOTE, FOR EXAMPLE. ONE PERCENT IN A PERFUME IS CONSIDERED HIGH. THIS PARFUM CONTAINS 12 PERCENT LAOTIAN BENZOIN, WHICH IS PAIRED WITH A COCKTAIL OF MUSKS AND A MODERN CARAMEL ACCORD. THE RESULT IS A SWEET, SOPHISTICATED SCENT, PERFECT FOR DAY OR EVENING.



3



THE AD CAMPAIGN STARS RISING DARLING OF FRENCH CINEMA, LEA SEYDOUX. SHE PLAYS AN IMPULSIVE PIANO STUDENT WHO SEDUCES HER TUTOR WITH A PROVOCATIVE DANCE.
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