












































	 Home
	 Add Document
	 Sign In
	 Create An Account
































2016 Advertising Rate Card









Your daily multi-media source for local, credible & reliable news in Southern Chautauqua County.
2016 Advertising Rate Card
Retail, Classified & Int... 




Author:
Brenda Leonard 




 13 downloads
 2 Views
1MB Size



 Report







 Download PDF 






















































Recommend Documents














ADVERTISING RATE CARD 













 









advertising rate card 













 









STADIUM SIGNAGE AND DIGITAL ADVERTISING RATE CARD Fremantle Dockers 2015 Advertising Rate Card 













 









Service Advertising 2017 Rate Card NUMBER 24A 













 









BEAUTY. the GUIDE. Rate Card. Digital Advertising 













 









RECRUITMENT RATE CARD 2016 













 









2016 RECRUITMENT RATE CARD 













 









2016 Recruitment rate card 













 









Physician Recruitment Advertising 2017 Rate Card NUMBER 24A 













 









Fios TV rate card & packages. Rate card 













 









Rate Card 













 









Online Advertising Media Kit. Including Advertising Specifications and Rate Card as of January 1, 2011 













 









Recruit Magazine Advertising Rate 













 









EEE PROFESSIONAL RATE CARD 













 









Specialty Leasing Rate Card 













 









MARKETPLACE RATE CARD 













 









SOCIAL BLASTERS RATE CARD 













 









Hospitality and Institutions Rate Card 













 









sponsorship kit and rate card 













 









GASTRO.CULTURE.NOW! RATE CARD 2017 AMF 













 









Print. Successful Advertising with the German Canoe Federation. Digital. Events. Partnership. Rate Card. Deutscher Kanu-Verband 













 









2016 Sponsorship & Advertising Opportunities 













 









Rate Schedule. Chargeable Calling Card Rates 













 









RECORD Rate Card. The Modoc County 













 
















Your daily multi-media source for local, credible & reliable news in Southern Chautauqua County.



2016 Advertising Rate Card



Retail, Classified & Internet Advertising Rates & Marketing Information 15 W. Second St., Jamestown, NY 14701 716-487-1111



G E N E R A L R AT E P O L I C Y



PERSONNEL



N O N - A G R E E M E N T A D V E RT I S E R S



PUBLISHER....................................................MICHAEL BIRD A D V E RT I S I N G D I R E C TO R . . . . . . . . . . . . . . . . . . . . . . . . . . D E B R A B R U N N E R



• Transient advertising is payable in advance.



C I R C U L AT I O N D I R E C T O R . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . A N D R E W G E E BUSINESS MANAGER....................................JAMIE RIBBING



A N N U A L R AT E A G R E E M E N T:



• Advertising charges are paid in advance of publication until the advertiser has established credit and opened an account with the newspaper. • Charges to an account are due and payable on the 10th day of the month following publication. • There is a 1.5% per month service charge to accounts extended beyond 25 days. Credit is not extended to any advertiser for more than 60 days. • Publisher reserves the right to revise rates on 30 days notice. • As a convenience, Mastercard, Visa, American Express and Discover are accepted for payment. • Annual bulk agreements: Billing will be adjusted at the end of the agreement year to reflect the annual volume run, and where applicable, to reflect a higher yearly rate, resulting in a Charge Back. • Co-Op advertising: The rates in this rate book will apply. • All advertising credit balances must be taken in-kind (i.e. through additional advertising) and must be taken in one year. • The Post-Journal does not accept brokered advertising.



E D I T O R . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . J O H N W H I T TA K E R



R E P R E S E N TAT I V E S



OGDEN PUBLISHING, INC.



COMMISSION AND CASH DISCOUNTS



Retail and Classified Advertising rates are non-commissionable or cash discountable. All rates are net to the newspaper.



A D V E R T I S I N G E - M A I L C O N TA C T S



Advertising Director:



Pagination Services: Special Promotions:



[email protected]



PUBLISHER’S LIABILITY FOR ERROR:



[email protected] [email protected]



• The publisher shall not be liable for slight changes or typographical errors that do not lessen the value of an advertisement. The publisherʼs liability for other errors is strictly limited to the publication of the advertisement in any subsequent issue or a credit to your account to be used within one year. • Please check your advertisement on the first day of publication for errors. The Post-Journal will not give credit after the first insertion for ads which repeat.



C O P Y R E G U L AT I O N S



• The Post-Journal reserves the right to edit, alter, or reject any advertisement. • The Post-Journal is not responsible for orders, cancellations or corrections given over the telephone. Written confirmation of orders, cancellations or corrections must be received prior to publication. • The Post-Journal reserves the right to identify copy with the word “advertisement.” • Position is not guaranteed. Guaranteed position will be charged 25% additional. • For the value received, advertisers hereby assign The PostJournal all rights, title and interest, including copyright interest, to all layouts of the advertisements placed in said newspaper which represent the creative effort of the newspaper and/or utilization of its own illustrations, labor, composition or material. • Inaccurate rates on insertion orders will be treated as clerical errors and advertisers will be charged at the applicable rate in effect at the time of publication. • If an advertisement is set but not published the advertiser may be charged at 50% of the adʼs earned rate. • Ads more than 19 inches deep will be charged full page depth, a total of 21 1/4 inches. • Minimum depth for any advertisement is 1 inch.



I N D E M N I F I C AT I O N :



• The advertiser and/or advertising agency agrees to defend and indemnify the publisher against any and all liability, loss or expenses arising from claims of libel, unfair competition, unfair trade practices, infringement of trademarks, copyrights, trade names, patents or proprietary rights or violation of rights of privacy resulting from the publication of the advertiserʼs advertisement.



P O L I T I C A L A D V E RT I S E R S :



• Political advertising is payable in advance, upon placement of advertising order. All political advertising must conform to Federal guidelines and adhere to Pennsylvania Fair Campaign Codes. • Political advertisements must contain a “Paid by...” acknowledgment.



SEQUENTIAL LIABILITY



Insertion orders or contracts containing liability disclaimers are not accepted. Agencies are held responsible for payment of invoices for advertising placed by them on their own behalf of their clients.



D I G I TA L A D T R A N S F E R S



A C C E P TA B L E F I L E T Y P E S • Quark XPress 3.3 or 4.x documents with all supporting graphics and Macintosh fonts. • Multi-Ad Creator 4.x & 6.x documents with all supporting graphics and Macintosh fonts. • EPS files with all supporting Macintosh fonts. • PDF files from Adobe Acrobat (version 4.0 compatible); all fonts MUST be embedded. • Adobe Photoshop EPS and TIFF files at 220 ppi resolution.



P R I N T I N G S E RV I C E S



The Post-Journal offers full service printing and distribution of broadsheet, tabloid and single sheet inserts. Contact your sales representative or our advertising department for complete details or pricing information.
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OUR READERSHIP IN PRINT AND ONLINE



1 0 R E A S O N S TO A D V E RT I S E I N A N E W S PA P E R



1. Reach 2. Quality 3. Targeted 4. Immediate 5. Flexibility 6. Credibility/Trust 7. Selective vs. Intrusive 8. Environment 9. Relied Upon 10. Results



“HOW AMERICA SHOPS A N D S P E N D S 2 0 11 ” HIGHLIGHTS THE POWER OF PREPRINTS



1. Four our of five U.S. adults took action on a newspaper insert in the past 30 days. Actions included: 62% Clipped and saved a coupon 58% Used to compare prices 51% Saved until visited a store 48% Saved until needed to purchase 45% Showed to family member or friend 40% Used to make unplanned purchase 41% Took to store



2. Inserts have longevity. The average adult keeps an insert for 4.7 days, and newspapers are the preferred method for receiving inserts. 48% Prefer newspaper delivery 23% Mail 18% Online 11% No preference



READER ENGAGEMENT IN N E W S PA P E R A D V E R T I S I N G T R A N S L AT E S I N T O A C T I O N



77% of readers took some action as a result of advertising seen in a newspaper. 52% of readers bought something advertised. 59% of readers clipped a coupon. 45% of readers went to a store.



35% of readers picked up shopping ideas, leading 17% to try a product for the first time.



C O M B I N E D W I T H N E W S PA P E R , WEBSITES BRING YOU ADDITIONAL DESIRABLE C U S TO M E R S Index of Newspaper Website Visitors Adults 25-54



Any Newspaper Website Visited Last 30 days (total adult index = 100)



120



Post-Graduate Degree



180



Household Income $75,000+



146



Home Value $500,000+



142



Professional/Related Occupations



161



Source: Scarbourough USA+ 2009 Release 2 (12 Months only)



T E N R E A S O N S TO A D V E RT I S E O N A N E W S PA P E R W E B S I T E 1. Frequency



3. Newspaper inserts benefits include:



2. Credibility



67% Checking inserts saves time and money 62% Inserts make it easy to comparison shop 57% Circulars help you learn about new products 56% Easier to browse inserts than to search online 54% Inserts give you a good idea of what product looks like



3. Targeted



4. Purchasing Power 5. Content



6. Newspaper Online Audience Keeps Growing 7. High Profile



8. Reinforcement



4. The advantages of newspaper inserts:



9. Cutting Edge



74% Check inserts to see whatʼs on sale 67% Enjoy browsing even when not in the market 58% Use of plan regular shopping 70% Part of my weekly newspaper routine 61% Check high-quality brands and bargains



10. Mix



Source: Scarbourough Research 2009 How America Shops & Spends/MDRI Research 2009



*www.post-journal.com data & information is provided and verified by Google Analytics.
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R E TA I L R AT E S



O P E N R AT E - R O P



B U L K A N N U A L R AT E S ANNUAL INCHES 100 500 900 1500 2000 3500 7000



MECHANICAL REQUIREMENTS



Printing process: 110 line screen (220 dpi) preferred for photographs or screened artwork.



$31.33 PCI R AT E P E R I N C H $24.10 $22.62 $22.06 $21.66 $21.22 $20.76 $20.14



To qualify for bulk rates, account balances must be paid within terms.



CHARITY & CARD OF THANKS R E P E AT D I S C O U N T S



$20.00 PCI



R E TA I L



Width of Column...................1.5” Depth of Column.............21 1/4” Columns Per Page...................6 Column Inches Per Page. .127.5



Column Widths: 1 column...................................1.5” 2 columns...............................3.25” 3 columns...............................4.87” 4 columns...............................6.62” 5 columns...............................8.25” 6 columns.............................10.00”



Advertisements that run at regular rates and repeat with no copy changes within the next six publishing days will receive the following discounts: S e c o n d R u n : 25% off; T h i r d - S i x t h R u n s : 30% off. Discounts may not be combined with any other offer.



C O L O R R AT E S



1 COLOR PLUS BLACK 2 COLORS PLUS BLACK PROCESS COLOR PLUS BLACK MINI COLOR



Width of Ad.............21” (21.000”) Depth of Column 21.25” (21.25”)



*The gutter is billed as a full column. Therefore, a full double truck is billed at 13 columns x 21 1/4 inches depth or 276.25 column inches.



FULL RUN Daily - 13,500 Sunday 16,000



Open



13 PER YEAR



26 PER YEAR



52 PER YEAR



75 PER YEAR



100+ PER YEAR



12-18 TAB



$63



$59



$58



$56



$54



$52



2-10 TAB



20-26 TAB



28-36 TAB



$5.00/COLUMN INCH, SPOT COLOR $8.00/COLUMN INCH, PROCESS COLOR B A S E D O N AVA I L A B I L I T Y.



38-42 TAB 44+ TAB



Ads less than 30 inches $25.00 min.



TMC/COMMUNITY MARKETPLACE



$53



$50



$73



$69



$83



$79



$89



$84



$94



$90



$49



$68



$77



$82



$87



$47



$65



$74 $78



$84



$45



$63



$72



$76



$82



$43



$60



$70



$73



$78



Quantity 13,499/15,999 or below



Open



13 PER YEAR



26 PER YEAR



52 PER YEAR



75 PER YEAR



100+ PER YEAR



12-18 TAB



$65



$61



$60



$58



$56



$54



2-10 TAB



Total Market Coverage - Saturday delivery to approximately 8,785 non-subscriber households. O P E N R AT E $6.00 PCI P I C K U P F R O M T H E P O S T- J O U R N A L $4.00 PCI



B R A N D B U I L D E R S PA C K A G E S



D O U B L E T R U C K ( S TA N D A R D ) *



P R E P R I N T R AT E S , F R E Q U E N C Y D I S C O U N T S Cost Per Thousand (CPM). Broadsheet preprinted insert pages count as two tabloid pages.



$150 $240 $300



TMC priced at newspaper rate. Preprints: $40 Cost Per Thousand.



TA B L O I D ( 4 C o l u m n f o r m a t )



Width of Column..................2.5” Depth of Column..................9.5” Columns Per Page...................4 Column Inches Per Page......18”



20-26 TAB 28-36 TAB



38-42 TAB



$55



$52



$75



$71



$85



$81



$91



$86



44+ TAB



$96



$92



20-26 TAB



$76



$72



$51



$70



$79



$84



$89



$49



$67



$76



$80



$86



$47



$65 $74



$78



$84



$45



$62



$71



$75



$80



A minimum of $350 1 3 Pper E R insertion 2 6 P E R will 5 2apply P E R to 7 5all P E Rinserts. 100+ PER Q u a n t i t y charge Open 10.5”x11” < 9 , 0 0 0 Maximum pre print Y E Asize R without Y E A Rquarterfolding: YEAR YEAR YEAR GateFold on any insert = 4 tab pages 2-10 TAB $56 $53 are full $52press run $50 $46 Sunday inserts required$48 To12-18 qualifyTAB for preprint frequency rates, account be paid within $66 $62 $61 balances $59 must$57 $55 terms. $68



$66



38-42 TAB6.5”x19”, $92 Max. $87 $85 $81 Min. Size: Size: 7.5”x22”



$79



P O LY B A G S



$71



28-36 TAB Full$86 $82delivery $80 $7713,000 $75 $100/CPM, run home required



$63



$72



$76



44+ TAB $97 $93 to: T h$90 $81First St. Inserts should be delivered e P o s t $87 J o u r n a l$85 , 15 West



Jamestown, NY 14701



Brand Builders advertising was created to assist businesses in



gaining market share by increasing their name awareness. The program uses creative newspaper advertising packaged with an online component, designed in a manner to position a business in the minds of a consumer before the need for their product or service arises. Brand Builders is a methodical, affordable longterm plan. 12 MONTH AND 6 MONTH package options available. Packages starting as low as only $19/day.



P O S T- I T N O T E S Full run option only - daily or Sunday availability Printed & Inserted - $100/cpm Inserted Only - $80/cpm DEADLINES



D I S P L AY A D S



Publication Day Wednesday through Friday Saturday Sunday Sunday Lifestyles Monday Tuesday Television Book
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Copy Deadline 4 p.m. 2 days prior 4 p.m. Wednesday prior 4 p.m. Thursday prior Wednesday Noon 4 p.m. Thursday prior 4 p.m. Friday prior 12 noon week prior
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C L A S S I F I E D R AT E S



TRANSIENT LOCAL / NON PROFIT



$22.51 PCI $21.42 PCI



CONSECUTIVE INSERTION OPEN LINE RATES* 3 Days.................................................................$2.16 4 - 6 Days............................................................$2.06 7 - 13 Days..........................................................$1.80 14 - 22 Days.........................................................$1.73 23 Days or More...................................................$1.65 * 4 line minimum per insertion.



ANNUAL BULK CONTRACT RATES Contract Level Level 1 Level 2 Level 3 Level 4 Level 5 Level 6 Level 7



Min. Lines 1,000 2,000 4,000 8,000 16,000 24,000 32,000



line/day $1.65 $1.60 $1.55 $1.49 $1.44 $1.39 $1.34



Contract Display based on 10 Line/Column Inch



You may use your advertising in any combination of classified display and line advertising to fulfill your ad agreement requirement. The rate will be applied according to the annual level of commitment. Bulk contract rate not applicable to employment category.



E M P L O Y M E N T R AT E S



OPEN EMPLOYMENT DISPLAY RATES 1 - 2 Days......................................................................$22.22 pci 3 Days (consecutive run)...............................................$20.76 pci



CONTRACT EMPLOYMENT DISPLAY RATES Annual Levels



$2,000 $5,000 $10,000 $15,000



Rates



$17.90 pci / $1.79 per line $17.50 pci / $1.75 per line $16.90 pci / $1.69 per line $16.50 pci / $1.65 per line



M O N S T E R E M P L O Y M E N T V E RT I C A L Jobs.post-journal.com The Post-Journal and Monster.com offer you a more comprehensive suite of print and online recruitment solutions.



Jobs.post-journal.com will offer a regional site, chautauquaNYjobs.com that will be shared by The Post-Journal (Jamestown, NY) The Observer (Dunkirk, NY), The Warren Times Observer (Warren, PA), and The Westfield Republican (Westfield, NY). This will create the most locally centered job site anywhere on the web and this alliance with Monster will have a positive effect on your recruitment efforts.



You will receive access to several new online solutions, including the Career Ad Network (CAN), Monsterʼs vast resume database and industry-best talent-matching technology and Monster Match., which is designed to help you find the right candidates quickly and easily. Also online postings now have no limit on text, so you can be sure to offer online job seekers complete information and their postings. Job seekers also benefit as it is easier than ever to search for, find and apply-these opportunities. New career tools, such as resume management, and career advice from industry experts also be available.



MONSTER VERTICAL PRICING 7 D AY S 1 4 D AY S 3 0 D AY S LINE ADS: $50 $80 $100 D I S P L AY A D S : $ 7 5 $130 $195 * I N C O M B I N AT I O N W I T H A P R I N T A D I N T H E N E W S PA P E R



AVA I L A B L E F E AT U R E S : B O L D - job will appear in bold within the search results, increasing visibility R E F R E S H - automatically brings a 30 day job listing to the top of the results page after 14 days M O N S T E R M AT C H - a service that matches job seekers with employers and their job listing by hand; a job seeker can complete a skills based profile or have a Monster resume and recruitment professional will match their credentials to local job opportunities and email 3 qualified candidates to that company



D I V E R S I T Y - reach nearly 27 million diverse professionals immediately by extending the posting to career sites of a number of membership associations



C A N - 7 , - 1 4 , - 3 0 ( C a r e e r A d N e t w o r k ) - dynamically transforms the job posting into an online hiring ad when they click on the ad; this is available for 7, 14 or 30 days.



TO P J O B - job will appear in a Top Jobs box on the jobs homepage as well as the homepage of all locations in that group



R E C R U I T E R PA C K A G E : Includes 30 days online, 30 day Career Ad Network, Top Job, & Refresh features Line Ad: Display Ad:



$215.00 (a $330.00 value!) $295.00 (a $445.00 value!)



* in combination with a print ad in the newspaper G O L D B U N D L E PA C K A G E :



Includes 30 day Monster complete posting, 30 Day Veteran CAN Unit, 14 Day Auto Refresh, Bolding Gold Bundle Rate: $270 (a $1,017.50 Value!)



S E RV I C E D I R E C TO RY • Publishes daily in Classified



• 1 or more inches of classified advertising published each day within the Service Directory for a minimum of 31 days. OPEN RATE



Minimum 31 days.......................................................$5.69 pci



3 MONTH CONTRACT RATE



Minimum 3 consecutive months.................................$4.83 pci



12 MONTH CONTRACT RATE



Minimum 12 consecutive months..............................$4.26 pci



DEADLINES



IN-COLUMN CLASSIFIED LINE ADS



Publication Day Monday Tuesday Wednesday Thursday Friday Saturday Sunday
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Copy Deadline Friday 5 p.m. Monday 5 p.m. Tuesday 5 p.m. Wednesday 5 p.m. Thursday 5 p.m. Friday 5 p.m. Friday 5 p.m.



MECHANICAL REQUIREMENTS



CLASSIFIED DISPLAY



Width of Column.............................................1.125” Depth of Column............................................21 1/4” Columns Per Page..................................................8 Column Inches Per Page....................................170 Column Widths: 1 column.........................................................1.125” 2 columns.......................................................2.375” 3 columns.......................................................3.625” 4 columns.......................................................4.875” 5 columns.......................................................6.125” 6 columns.......................................................7.375” 7 columns.......................................................8.625” 8 columns.......................................................10.00”
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www.post-journal.com* We b s i t e A d R a t e s



Cost, unless noted, are in CPM Top



ros



Advertising Options



OPEN targeted



ros



GOLD



targeted



Leaderboard



$16



20



9



13



Half Banner Skyscraper



8 16



12 20



4 9



8 13



11 15



15 19



6 10



10 14



Center Full Banner Large Rectangle



Video ads on Home Page: Funeral home ad below obit: Calendar sponsors: (b) Print ad upsell: Brand Builders: $40 month Business/Advertiser profile



ros



SILVER targeted



10



14



5 10 8 12



BRONZE ros targeted 13



17



9 14



6 13



10 17



12 16



10 13



14 17



$500 for 4 weeks (Advertiser supplies video) 30 second videos. $10/obit $150/month per calendar, 2/$250 Advertiser, Calendar $400/month Stays up for 7 days, rotates through ads, rate based on size of ad. Small rectangle on the home page is reserved for Brand Builder ads. $10 per month with one year commitment



or



or



or



I N T E R N E T A D V E R T I S I N G T H AT D E L I V E R S R E S U LT S !



Unique Visitors*



102,808



Pageviews*



Avg. Visit Time*



640,358



2:11



A D V E R T I S I N G PA C K A G E S :



As low as $270/month for 30,000 impressions - leaderboard/skyscrapers (ROS) As low as $120/month for 30,000 impressions - half banner (ROS) *All data and information is verified by Google analytics., and based on period • Feb. 1, 2016 - Feb. 29, 2016
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www.post-journal.com* Print ad size



Online fee



Glossary of Terms:



Pageview: Another word for impressions. The loading of a single complete page on the website.



Run of Site (ROS) : Ads that are placed run of site will appear throughout the website. The number of impressions or pageviews you purchase will be split so that your ad appears all month long. Targeted: By targeting your ad you can read the exact niche that you are looking for. You can target by page insertion, time of day & day of week.



Ad Locations Home page



Category



Sub-category Story level



leaderboard



Lg rect.



banner



half banner



skyscraper



Weather



Video



Print



YES



YES



no



YES



YES



YES



no



no



YES



YES



YES



YES



YES



YES



YES



YES



YES



YES



YES



YES



no no



no



YES



YES



YES



YES no



no



Special positions Brand Builders: Small rectangle on the home page is reserved for Brand Builder ads. Calendars: Each calendar will have the option of having a strip ad across the top. Online Advertiser Profile: Profile page built with CMS template. Video: Located on the left side of the home page. Plays commercial when page opens. Obit: Special option that displays an ad ad the bottom of individual obituaries.
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YES no



no
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Let us drive some traffic to your phone app’s front door.



Updated daily with the most popular stories from the newspaper, our app is very popular with area users on the go. Thousands are using the free app to stay informed at home, work, school and shopping - your business can use it to get more people to download your app or to visit your mobile site. Ads are based on a cost per thousand and can be targeted a number of different ways.



YOUR AD HERE!



Rates:



12 Month or 120,000



impression commitment .....$12 cpm



6 Month or 60,000



impression commitment .....$13 cpm



The iPhone -



Did You Know? More than 61% of iphone users nationwide have incomes of over $75,000 and 64% are college educated.



3 Month or 30,000



impression commitment .....$14 cpm



Open Rate.......................$16 cpm



Targeting your link:



You can target your ad to either download your app or route to your website. You can even set it to make a call to your business.



Ad is 320x50 Pixels File size should be 10K or less



POST-JOURNAL App Traffic 1.2 Million Pageviews/Month!



487-1111 8



J A N U A R Y:



SPECIAL SECTIONS, HIGHLIGHTS, CALENDAR 2016 APRIL



Community Directory



The areaʼs most useful resource. The glossy covered book includes listings of demographics, population, elected officials, school districts, service organizations and will be kept for reference all year long.



F E B R U A R Y:



Get your vehicle ready for the spring and summer season with information on where to get your oil changed & A/C checked to the best places to buy a vehicle!



Medical Directory



Camping Guide



Our annual Medical book featuring local content provided by advertisers as well as features about the area medical field.



The areaʼs most comprehensive guide to all the campgrounds, cottages & cabins in and around the Chautauqua Region.



We d d i n g s



Brides-to-be and members of their wedding parties may not be aware of the various stages of planning a wedding. Our bridal supplement will include planning tips for the newly engaged along with articles about music, money issues, flowers, fashion, and books. Make couples aware of your services at the time that is most important to them



M AY:



For all your gardening, landscaping & outdoor care, this book covers all you will need through the season.



Discover Erie



Here is a close up look at what Erie, PA has to offer, from dining, entertainment & shopping destinations, see what a short drive to Erie has available to enjoy.



Chautauqua Profiles



Our newsroomʼs annual look at the regionʼs growth and progress, will feature stories on recreation, health, business, industry, and education around the county. Take advantage of this opportunity and contact your advertising representative today. Donʼt miss this opportunity to tell your businessʼ story and of its success.



JUNE:



Glory Days



Chautauqua Book



The world renewed Chautauqua Institution is one of the areaʼs top destination points and we work with the Institution to put together a complete book highlighting all the features & all attractions it has to offer.



A step back in time. This section features all local pictures from years past. A wonderful and reminiscent look into our regionʼs past history.



APRIL:



Va c a t i o n G u i d e



Our region attracts a huge number of visitors each summer. The glossy covered book is an excellent way to reach both those visitors to our area as well as our local readers.



Landscapes, Lawn & Garden Care



MARCH:



Spring Car Care & Ve h i c l e B u y i n g G u i d e



J U LY:



Golf Guide



Our annual guide to all the area golf courses. With Course layouts, information & pricing. The golf advocates wait for this each year.



Yo u ʼ l l L o v e Chautauqua Lake



This specialty magazine highlights only businesses on and around Chautauqua Lake & shows why this wonderful beauty is a destination in itself.
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J U LY:



SPECIAL SECTIONS, HIGHLIGHTS, CALENDAR 2016 SEPTEMBER:



Chautauqua County F a i r Ta b



This tab section covers all of the fairʼs week long festivities and is inserted in both The Post-Journal and Dunkirk Observer.



A combined section with the Dunkirk Observer, the Chamber tab highlights business person of the year, gives a listing of all Chamber members, and features information about Chamber members.



Readers Choice, Best Of The Best



B u ff a l o B i l l s & B u ff a l o S a b r e s Schedules



The community has voted and here are the winners! This winnerʼs section features over 60 categories of area favorites. A great readership section you wonʼt want to miss.



Comprehensive,”keep & hang” game schedules.



B a c k To S c h o o l



W i n e Ti m e



Features all of the Chautauqua County School districts, and their school calendar, contact information and more. A must have for all parents and caregivers.



The Chautauqua County Region has some of the best wineries in the country and is a gem to our area. This book features all 23 wineries with an upclose look at the winery options right in our own backyard.



A U G U S T:



Chautauqua County C h a m b e r Ta b



O C TO B E R :



Yo u t h S o c c e r Scrapbook



Pictures and names of all the area youth soccer teams. A wonderful keepsake!



Survivors



Stories of survival from area breast cancer patients, and their families.



NFL Preview



Get ready for football fans. Here is a complete look into upcoming football season. Full of predictions, pictures, highlights on players and more. Donʼt miss a great advertising opportunity.



Fall Brides



Our fall edition for all of you getting married or involved in planning an upcoming wedding.



Gridiron



Gas Giveway



Our high school football preview book is extremely popular with readers, who hold onto it for the entire season. Take this opportunity to advertise your business and show support for your local team.



Look for this much anticipated contest a chance to win big! Great readership equals great results for advertisers here!
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NOVEMBER:



SPECIAL SECTIONS, HIGHLIGHTS, CALENDAR 2016 Experience Winter



S P E C I A LT Y P R O D U C T S :



PG Magazine



Our winter calendar of events book. Also features local articles on area skiing, festivities, ice-arena features and more.



A monthly family life magazine for Chautauqua & Warren Counties. Topics ranging from health & wellness to education, behavior, and communication. PG features local writers from the area providing us with their perspective & expertise on a variety of issues and topics.



Best Gift Ideas



Silver Magazine



Our kickoff to the holiday season. This annual Christmas guide is full of gift giving ideas to complete everyone’s holiday list. This is the holiday book you do not want to be left out of!



DECEMBER:



Our 55+ monthly magazine is for those adults in the prime of their lives. Silver features local writers covering topics on financial planning, preparing for the future & much more. Silver is inserted into The Post-Journal and Warren Times Observer and is distributed throughout Chautauqua County, NY and Warren County, PA.



All About Home



March, April, September & October. This seasonal magazine covers everything from construction and design to renovation and remodeling.



Holiday Gift Guide



This tab gives shopping ideas and tips & decorating helpful hints. This section is the perfect way to get your message out early to all those holiday shoppers.



Higher Education



An informative & resourceful book highlighting area schools for those preparing to go to college. Look for it in your studentʼs back pack!



Wr a p p i n g P a p e r



Full page ads in the newspaper, opposite the side of a “clip and use” wrapping paper page for readers.



Song Book



W E E K LY:



A compilation of all the holiday songs and words, along with Christmas greetings from area businesses.



TV Book - Fridays



Our TV Magazine contains a weekʼs worth of program listings for dozens of broadcast and cable channels. The deadline to advertise is the Friday prior to publication.



Community Marketplace: TMC



Holiday TV Book



A complete listing of all the Christmas and Holiday TV and movie listings. Plus trivia, facts and more.



Our Total Market Coverage product is directmailed each Saturday to 11,000 non-subscriber homes. If you are looking to extend your reach this product is for you.
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D I S T R I B U T I O N / C I R C U L AT I O N



The Post-Journal offers morning distribution with delivery guaranteed by 6:30am weekdays, 7:30am Saturday & Sunday, 365 days a year. Approximately 85% of our carrier and delivery force consists of adults, and our complaint ratio for delivery is consistently less than one and a half complaints per thousand papers delivered. 14,000 Total Average Paid Sunday Circulation. 12,300 Total Average Paid Daily Circulation
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